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The Symbol Construction of Cultural Tourism

Zheng Zhe
(College of Literature and Journalism, Sichuan University , Chengdu, Sichuan 610064)

Abstract: In today’s tourism value maximization ,culture as a symbol of tourism can not be underestimated.
The theoretical process of cultural tourism also needs a step-by-step development and improvement. Starting from
the perspective of semiotics, this paper analyzes the cultural tourism,the cultural tourists,and the symbol bi-axial
construction of cultural tourism. Based on this new position ,the author tries to provide a new train of thought for
the symbol selection and combination of a cultural destination, and to build a closer relationship between
semiotics and tourism sciences.
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