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Field CoPresence and Collective Joy: Formation of Tourist Experience
Communitas in Festival Tourism Theater

Yu Zhiyuan, Yan Ming, Gu Pingping

School of Tourism and Hotel Management, Dongbei University of Finance & Economics, Dalian, Liaoning 116025, China

Abstract: Festival tourism has gradually become an important constituent of tourist attraction systems. Through
the case study of the Zhaoxing Dongzhai Village, this paper finds that in the “anti-structural” theater atmosphere,
the creation of theatrical ambiance and interactive performances are crucial in promoting the formation of a shared
tourist experience. Under the premise of field co-presence, tourists gain the opportunity for direct experience,
shared focus of attention, and emotional sharing, which are the core conditions necessary for achieving a shared
tourist experience. Through interaction and physical and mental participation, festival tourists actively recognize
and collect symbols in the tourism world and thereby achieve the aggregation of emotional energy and collective joy.

Key words: festival tourism; communitas; field co-presence; collective exultation
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