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The Power of Identity: Analysis of the Value of Public
Relations in Internet Communities

YAO Xi - ping LI Na - hang

( School of Journalism and Communication Wuhan University Wuhan 430072 China)

Abstract: The core value of public relations is social identification. Identification is the premise of public rela—

tions to realize and also the process and result of public relations. Network community overturns “manufacturing

consent” controlled by dominant groups in the age of Mass communication and redefines the true sense of social i—

dentity—on the basis of one — on — one interaction chain. Social identity begins with the active construction of indi-

vidual each individual participates in social network information flow and interaction thus emerging a new model of

social identity which is beyond the boundaries of individual and groups borders distributed and extended in the so—

cial network. In the process of "interaction ritual" as the core with a high degree of attention and emotion public

relations realize the dialogues and exchanges thus promoting the process of individual identity group identity and

social identity.
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