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A Review of Tourism Semiotics in English and Chinese Literature
LIU XinYue, YAN LiBo

(Faculty of Hospitality and Tourism Management , Macau University
of Science and Technology ., Macau 999078, China)

Abstract ; Offering a new perspective for tourism studies, tourism semiotics came into being in 1970s. Aiming at disclosing the

prospect of applying semiotics analysis methods in tourism studies, the present paper examines the state-of-art of studies on

tourism semiotics. Based on an extensive review of literature in English and Chinese, the paper points out some directions for fu-

ture studies.
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