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“Double-Way” of Consumption and Double Identities:
A Qualitative Study of the Physical Consumption of Female Migrant
Workers in Service Sector in the J Industrial Zone in Guangzhou

Wang Ning Yan Xia

Abstract Female migrant workers” desire for physical consumption is evoked under the influence of
both urban consumer culture and the image—discipline from the employers in the service sector. However,
their desires are restricted by structural factors such as income, daily routine and social relations. This
brings about psychological conflicts and tensions between desired status and actual status in these female
migrant workers. To cope with those conflicts and tensions, they take a strategy of “double—budgeting” con—
sumption, and this strategy corresponds to their double identities.

Keywords female migrant workers; physical consumption; “double—way” of consumption; double iden—

tities.
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