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The Impact of Immersive Technology on Audience Art Reception:
A Qualitative Study Based on Interviews with Immersive Art Exhibition Audiences
Wu Ennan and Mao Nisha

Abstract: The fusion of technology and art has led to the emergence of immersive art. Immersive exhibitions u—
sing digital replication technologies of light shadow sound and so on to create unique digital aura are gaining
popularity nowadays. Based upon the critical perspectives in Walter Benjamin’ s most influential essay especially
his notion of “aura” and Jean Baudrillard’ s “The Consumer Society” this study uses a semi-structured inter—
view method to explore the impact of immersive technology on audience art reception. Research findings indicate
that the realm of expectation for audience’ s acceptance towards art is based on three emotional needs models:

“curiosity’  “admiration” and “healing”. And the audience’ s immersive experience can be categorized primari—
ly into two types ‘synesthesia” and “symbolic implosion”. Lastly the degree of art reception impacted varies a—
mong different audience groups. For the general public the connection between people and objects in the exhibi—
tion space can enhance their acceptance of the art but there are also some interfering factors such as noisy
voices. For the art elites who are well-versed in the “hyperreality” logic behind immersive art symbols technolo—
gy does not necessarily promote their art reception. In today’s rapidly evolving technological environment it is cru—
cial to address the impact of technology and take precautions against possible negative effects it may have on us.

Keywords: immersive technology; art exhibition; art reception; aura
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