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The Media Ecology: Current Theoretical Predicaments and Semiotics Tendency

HU Yi-rong Tsinghua University

Abstract: The media ecology refers the kind of media study on basis of Harold Innis and Marshall Mcluhan's media
theory. It has passed on to the third generation in half a century. But now the theory faces with some dilemmas in the
process of theory innovation. The paper discusses a integrated method, that we see media as not only a cold techniques
but also a kind of symbol constructing. In such "soft" environment, people could learn more from interaction between
human and media.
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Analysis on the Development Situation and
Trend of Books Dissemination in Mobile Reading Era

FAN Yu-ming Communication University of China
Azhadan - simayi  Xinjiang Medical University

Abstract: With the substantial increase in the number of readers of mobile reading, reading habits and consumption
concept are taking shape. At present, APP and WAP are the main models of dissemination. The type of best
seller reflects that readers pursue entertainment and spiritual happiness. In mobile reading era, we should focus on
readers, develop personalized, multimedia and integration dissemination with big data technologies.

Keywords: mobile reading era; books dissemination models; personalized dissemination; multimedia dissemination;
integration dissemination; reading requirements of readers; books dissemination environment
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