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" Wehalen encrgie uit de aarde alsof het nooit op kan...

B 1 Z#EHr5 2 (Forceville,1998: 110)

inexhaustible...?)

B2 Pk 2 (Forceville, 1998: 128)

( We extract energy from the earth as if it were
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http: //www.sc126.com/shows/4836.html http: //www.yh8688.com/html/article /247 . html
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Multimodal Metaphors in Advertisement

JIANG Zhanhao

( School of English Studies Xi’an International Studies University Xi’an 710061 China;
Foreign Language School Wuhan University Wuhan 430072 China)

Abstract: As the metaphor studies develop researchers believe that metaphor can occur in other modes
than purely verbal messages or texts. Accordingly this article makes a study on the metaphor modes in adver—
tisement narrations categorizes and analyzes the meaning construction of such metaphors. It concludes that
multimodal metaphors offer a new insight into the construction of metaphor modes meaning understanding
and textual understanding thus making advertisement more impressive.
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