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to the rational life happiness, happiness ethics of poetic is a symbol of happiness, and dialogue-type co-existence happiness eth—
ics, neither "solipsism", nor "selflessness". Third, the happiness of poetic, between life and poetry, self and the other, suffer—
ing and happiness, which both sides becomes each other ethical motivation, belongs to ethics of the limit.
Key words: symbol ethics; the happiness of poetic; the other; ethics of happiness; limit ethics
A Symbol Narrative Analysis on Luxury Brand’s Circle Group Communication in the Era

of Social Media JIANG Shi-ping
(School of Literature and Journalism, Sichuan University, Chengdu, Sichuan 610064, China)
Abstract: "Social media" and "luxury brand" has long been regarded as one of the "paradox". However, with the rapid develop—
ment of social media, its marketing value continues to highlight. Besides, luxury brand consumers” age declines in these years,

"paradox". Luxury brands using social media to spread the brand information, the key is to

so that, luxury brands have to face a
maintain its brand image not to be diluted and damaged. This paper setting out from three elements of communication, and intro—
ducing the concept of "implied author", analyses the brand image. It points that brand image is brand text identity, which com—
bines "acting author" and "deduced author". To maintain the identity of brand, "acting author" and "deduced author" must be
consistent, which means that the recipient having a common value with communicator is needed. While social media presents "
circle group" feature, it provides a chance to create "virtual brand community" for the luxury brand, which can break the "para—
dox" and help luxury brand achieve a marketing breakthrough in social media platform.
Key words: social media; luxury brand; implied author; circle group communication
On the Two Ways of Time ''Spacialization' in the Performing Narration HU Yi-wei
(School of Literature and Journalism, Sichuan University, Chengdu, Sichuan 610064, China)
Abstract: Narration is the basic way of feeling time and reorganizing the experience of time. Influenced by different cultural
genre, the factor about time would be transformed into a kind of spatial existence,which showing up some features of spatializa—
tion. Today, as one of the core carrier the cultural industry, performance has many ways of being "spatialization". Therefore,
this essay will analyze the special way in the performing text. Due to the narrative time in the performing text presenting obvious
spatialization, so this essay mainly discussed two kinds of "spatialization" phenomenon in narration time through the plot and
scene.
Key words: narration behavior; time; space; structure plot; show scenes
Study on the Northern Anti-abolitionist Violence in Jacksonian Era of America LI Dan
('School of Social Development, Yangzhou University, Yangzhou, Jiangsu 225002, China)
Abstract: In 1930s, the anti-abolitionist violence gradually increased in the northern states. This violence included the attacks of
the abolitionists and their print shops. lts organizers were mostly "gentlemen of property and standing". The reasons resulted in
so many anti-abolitionists violence are the limitations of "the second party system" in the Jacksonian era, the economic integration
between the North and South, and finally the limitations of law in protecting the abolitionists” freedom of speech and freedom of
press. Anti-abolitionist violence made some famous people defend the abolitionists freedom of press. It also made the abolition—
ists publish some newspapers by virtue of penny papers revolution, then sounded their voice in public sphere, and finally trans—
ferred the abolitionists” freedom of speech to the freedom of all American people.
Key words: anti-abolitionist violence; the second party system; freedom of speech; freedom of press
Three "'Skills'" Symbiosis: A Rational Pursuit in the Course Teaching of Disciplinary Teaching Theory
LI Ming-gao
(School of Humanities and Arts, Liangyungang Normal College, Lianyungang, Jiangsu 222006, China)
Abstract: the disciplinary teaching theory is a curriculum which is most closely associated with the reform of the basic curricu-
lum. Teachers teaching the disciplinary teaching theory have an important influence on normal students in the future teaching by
showing the teaching conception and teaching behaviors. Academic is the "background" of the course of the subject teaching cur—
riculum, art is "characteristics" of disciplinary teaching theory course; technology is "brighiness" of the course of the subject
curriculum. Teaching of the theory course should embody the three "skill" symbiosis, realizing the academic character, artistic
charm and technical means of harmony and unity.
Key words: subject didactics; academic; art; technology
A Research on Government Responsibility of University Continuing Education CHEN Xin
(Jiangsu Qingjiang Middle School, Huai‘an, Jiangsu 223001, China)
Abstract: Taking the government responsibility as the research focus, is not a subjective act, but the inevitable choice of the
continuing role of various factors. The ideal government responsibility should be including that formulating the macroeconomic
policies, improving the external system, constructing the target system, guaranteeing the necessary material conditions, optimi—
zing the social environment of the University Continuing Education. It should be investigated the practical path of government re—
sponsibility around the main relationship, behavioral targeting and behavior, promoting the government transformation from reality
to the ideal shape form.

Key words: university continuing education; government responsibility; practical path
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