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meso-organization perspective it takes the organization as the key subject in adopting and developing
innovation. It aims to provide a sociological and phenomenological description for this process. Based
upon observations from three organizations adopting data journalism in an early time we found that news
organizations wandered between open and conservative strategies when facing this innovative mode of
journalism in this historical moment of digital challenge. We provided a deep description for these
organizations” double strategy and attempts to provide an interpretation of this puzzle. The logic of
uncertainty is the key to understanding this puzzle. This paper also attempts to discuss the theory of
innovation adoption. It seems hard to understand the dynamics of news organizations represented in this
paper by using a single theoretical frame. It needs multiple explanations. This study also answers why
data journalism failed to become an opportunity to reform journalism radically despite of high

expectations.

61 Gift Entertainment and Group Interaction: Examining Publicity in Online Video Culture

*Wang Yun

With new media deeply integrating into daily life entertainment increasingly becomes the important force
in shaping online public practices. Driven by online entertainment consumption gifts the typical
communication symbol in traditionalrenqing society also have been implanted into a wider public life.
Through examining online video culture this paper found that gift exchanging not only empowers online
users with private right returns but also expands their public social network. In an environment of media
convergence individuals no longer assume the singular identity of donors and expose themselves to a
relatively diverse information field which indicates more publicity principles. Meanwhile gifts become a
part of a contract spirit in entertainment production maintaining the basic community system. Under the
institutional influence of political and economic cultural structure online members” organizational action
has been incorporated into a whole set of public sphere order in which online community need to interact
with not only the external power but also develop the corresponding logic of internal governance. The
public communication model represented by the online video community reflects the unique vitality of mass
culture and provides a new perspective for the exploration of the public political practice in new media

contexts.
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