ERANEEMERR: BE1EMEH T
“SAREE” NEFEN
REHKENX

L S 4
HERE MABRFRURE RANEUZIATFRAARKAENZAFREE B
ANERBELLRAAREUNEX,, REGZ-FR AN EANNAREAERELE F &
BRFHENFROEE, TRZA “ZARKE” R BEEXRYN, “TARKE”
R-ATHLYRTERRE, TERIU “FRANRBBUERR". FRANRLEHE
REFEBRBEXER, UMb EREELREREM, UFSEFHB.

(BEMIGRPERNE) AFHLEANZETR, FRANRBBELRAIARE
ERATRTENFHREMFREFTFRAN TR TRESHRETFRF &,

X@HE FRAABBURE XARKZ FiE#

AR AL - ZF] (David Morley) AR Z KRR HARKEN Z KRBT
REEBINERBERINEENTREALLEEREENEL, HBERZ—E
BUANEFNHARREREENHTENMHROANE, ATRZA “ZRAREKE” o
Ko —FHE, EFIANEBCHHARFRAREKEETLY “RBE—-DIXHITH (ZAH
WATR) WEREEERS ‘B wHr""; 3—7m, EnMEANE%2EHN
PR “ARNAFFEENZANEZARAANI=ZAAANNEE=ZFARANE
B, BIEZMR (reception research) | Z AR & (audience ethnography) Fi1z
X XE (a constructionist view) , MNP AEEBEHREEEZAMRTF A SEAHE
B, B —EEENHE - PRHEEBRFRTH ‘REXEFH M (ethnographic
turn) , XERMEB TXMR T LN EEH S,

R, B - FANHRERENESTERLLEANMKEENE L HARE
HEZBIEEZK “ZARKEE” TRAG? EHEAAIXRBEESHEGN ., A CHEXF
BB ABEANTT, DEFHESEFER L LA XA K EEE X,
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FRAXABRERL: FEAAFT “SARKE HENLZLARLIRKEL

—. “BARKER” ARRFAMHAIRE

R (ethnography) £ “RMBIRF—MEEHBR "D, BERRATMR
82, RFRENERKESE, TE-METREMRTEANCEHAREIT. &
BRRRE. BRI E— R THRBER T T E, RBEEEANIRE
HEFET R — MBS (strategy of inquiry) o

REEGEATEEBEEZERILTAGEREAE, M2ZHh “FHRKEER”
( ethnography of communication) "/ HEH M EBRES T ELA R EATHIEHK
(speech community) HJEE, RREWEBNEHNHSET¥EIE. MEEAN, X
—HEEEHEATHENFROESFERRTEAX LA, WEERDTFHAS
IR G - EA R BEAZRR.

BEEHBERABMNERNH =5 - ZHEH (Frank Levis) 34 304 43 #7 89 3C
WHFRERB LR, EES - BN (Raymond Williams) 2 Hi AR K LA “30/L”
EXUR “XAMEREL” FrE b, BREGT XAAREHFHMHEL: —£
UM ESHBERESHIROMEHN EXLHBX, —BUBKABEFRXAIZOCHCAEX
HRSEFMEENERAIMHA RN RERDE, L EIARBEEELEAMN
BELAFEFRATEA —ERRNE, BOMERXEERTR P ELETX-FTENEE,
HBERERZH “ZARRBKEE” (audience ethnography) , HHEEL I, EHIHE—
FHsil RES FEEABENZAES, MEZH T — 1T,

 (E&EFE) (Nationuids) ZARBFRF, EHEHZRTEHHTRN IR
WEE—-Frs, (ZEFE) R1970 FREXEFLN—-TBAFENTE, BH
B2 LA SRR PO T 1975 - 1979 FRIXTZY B WEBAEMZRRIF T
K, HPEEAERITREEYH “BENEAET, NZABEWRELT X, U
BXAHALEMBERR; ZAVSRE “BRVTEANFROMHEARAAFRHSETRHN
MEMRIER, AR T AR ER AR B RER T B A T i
TR REE, BN ERERITE: iLREARHSHFRNZRAUE2 £ (£
EFE) (XP 18 MEAMNE—&F, INMHAWNES—F, BHS-10 N), REEH
REWTI ST HTITL I ABEEY, XEEMNFEEHANEH TR LEERREA
Y% H%E - BT (Robert K. Merton) FiE R A& S /NAE, KFEFE K B Y
BEIMTEITX —&: “BTFHEMERENRS, RINEFESHTERERO LY
B VEHBRMERETHEBEMITE, RN ERMBERPHEF SRR,
R, RAGEEA BN T BHTHR, IABAELE— M. EMEFERA
R IX B S X I ST 45 R 1 R & K B R W “EHEBRAR, XHASRMERMNGBH
RER, BAREBE, #EIBEATUBERIERNEAREEE” . BR, HEF
MERER, MTFZAMERYEAELTS, BNTERENEREARE-NEENE
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FRAXNBERER: FEAAFT “TARAL SEHLLALIAEL

MEE. AXBERATUEY, RAFXBRARBEREBEEPHETHREEMRENER
HEEPHBERNESDHAAREARARNILE.EEZR, AT, EHEHMRERNR
WRF, ERAHARBRBREERERNEEE,

REEUMREHEFAEH —THR, ATLEE (2EFE) ZAHRENE
2, £ 1986 FHMMW XTI AR WELRRE (REBRA—XhUWNEERERXK
WY —Fd, EMETAT —SHEEREEBEL—FWENAR " hE LRI,
(ZEFE) K “BEIKT—HF; BTITRELETHRHETARE, HPSE
—%HE: “ (Z2EFH) ZEAMREBEEZANEABERRERE —HHEUR,
REMAT TRAEXRK’ (natural) KERABEESTHELTERG, XF&7T —%&
it " EAMBRINVRBIX SHAERNR T ERX: “XMEE (BA/0H) B
BERAET. ERULRBEIRBLIXEELAB/NABM AN HERRA, X4
EHRKARZARBRABEANSETLANE B RKBEPRFEMBIT " TEMD
BETS LT RZL2ARFEFREESRERSHMREER: “RECHXNBREX
BEAMIREREREVNEEUN —EHEEFTRMEN —TEIEHIBEERETRH,
XA, ROMAENRZANFERBETEREMNBERN (XHE (2EH
B) BIRFEMMER) ZREARANBERNNETE (X—Fsha ). "R,
EREHEAHM RS, EARFTHEL-IHRPERNES/DNETE, RATHES
REARBHEEN “FEAER RETHEMNZABRAARTHEELEEAEMREEN
REZEFE— “XREAIMNTAEITHIARTAHPRMNFAESHBEDNREENT
RN, FEREMITBCHREREHATHR—IBITEFHMRANE E
EAK REEETRNMAWERTEK,

ERETH, EAPMARBEEZU “ZRARKE” 24, HBLURAEHEEH
RELRIREREAR. BALEEWN X —RERETRE, B%EFIAR, ERGH
REWE “RES” WEERSR MRS, "REAGKZRN “BEEESF
( quasi-ethnographic analysis) STIRA SRR S E AW - RIR (James Lull) 33
HTEIMREOEE, K. © ‘REE CEBTEARB TS EHN— ik
yI_ (an abused buzzy word) U g B . RIARTIT (Antonio C. La Pastina) &
HH (ZARRKEE: —MENEMOHRE) —XPIAIHEGERN “RES” WE
EREREAT “MTHEANRESSTIMEREZEEREBEN LB 2 80Tk £ il
KRS E”

ZVHERAET “ZARKE” SREENHEREAENREM

REBE - TANARBEWE L “ZARKE” OREX -2 EFASRLIEEX
BRABKAZSHWERTRABRESR “FRBEG” EHEX, AMAMKERNBR
FHEME, ARGEGARE/BFRITN—AEHAR T ESRESEHLFEMMEZR?
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FZAKXBBHER: FHRAFT “SAREZLE” AEHTLEAAIREL

MR TERGAAHEMGE? BSRFEH P HENRNE, £HFIA N, HLT
AR RIEEFE, EAKRRAELHUTILAESR:

B, RAWARBZHREEXERAZARABFEBTLERIHERFREA
(actual immersion) , ZEREEMEF, HREAZFERE—TRIPN (outsider), {H
HERARBU—MFRERAAA (insider) MEHFRERA (immerse) Z|HFFEXF
ZHWAEAFZY, BEXRNARRANELSG, BE. 2 ETHROIEAT T
BARRTHARER, FRERAANES, K5, 2HETIBXHEFE—EK
AT R EF P (reflexivity) o TEX— A B, XMUARERBEEXHESPHEXTREIZ
FIENTRNXB s, MUARFANERNHRENLELEA TR AN OB FAEE
(SR ERNRERZRE), REEU—NZE28 /5 AR50 R IT 5Bk
£, UBTERNOTEERBBIEEEN—THREZIEHE

B, BEMHHRBRLATHNSEUNR, REEMRA T RO KET
K, A% (£EFH) ARPESNDABRBCAUREN LA B SEZAR T
B OCRAER” R, RN THEHEENENRPERENRE— “ERERR
HIERE T, WP RER A FA L0 = 8 L KA AR E B2 [ 7 X 522 A2 B4 A
RHKE? BUMMEMKNEEEARERFHEERIZMNER? FTEESZEHN
HARKRNE? AANKERAERNZHEGBEARAERENFT LN
B ——UUERAHREAEN, REFRASSWEN TR A B EF o REE
X, BEATHTZENAEERR, MARENREAAZAETS SWE, X8
SREEHMRANUSENERIE. REVTRAIBHOERBETEFET —EH
E5o

B, BHHOPRILPEENRERUBA BEXEMFOEE, HEXEH
ARBEEFHANREMPARBY, RRESEHRETFTELZA NI FHIE
MY (field) MAEKMEERY, BATLLREETHSMYE (social network) 57
WIK - MJE (Pierre Bourdieu) BX LGB —R AT AR HBEEEZERH
HEB XU OXRE, AAERRERBEAMANRAFTEFEHRANEES 5E
MBEEVRT EHTEEENELT, 2 TENFRANRKEEZEHRAE LK
FE (thick) MEMKILE, WHXMWAERRERZEMKT R R BH, BUtkEF
H A R8BS B X R VTR IBGR (narrative) 2 U H H MR (self-report)
RMFETHEEHSRRARKSABEMASRTEHNEL, AMUFEBEROARERE,
MEREREFRAEARRE (28) REFRRAEBRMN IR,

AR 2 B 24 Jn e 78 0 vk 18 b ER R A BT R R BT S OT IR UR 7 AR SR HT SCRY A4,
TEMERNEA:

—RERMAFRAN T EES REERA LA NAKSHNRSERM, BT]R
BREXEAMRETEPH—FM. ANAEEKIERE, RKEENRBHFERERR T EE
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BEESEHSEWIE (social constructivism ) FI&K A F K [B]#  (intersubjectivity) A
HAWEM b, NIARERE, HEMOFE A S E3iE (symbolic interactionism) |
MR ¥t 4% (phenomenological sociology) . # A 2% (ethnomethodology) #i4:Z
A>3% (ecological psychology) . XA, FSHEIFBIANANLEEFTYXWIIFEE
BB EIER X EY R AT, MTEYNEXREAASAZANESES, P X
ABERENMAEREHSERE TV ESMBENETENMER, TAX—IEE—
e mMAEH SR, BREHSFEWAN, BEABEHRATH—U, AARLE
EFREEERAEN, DMERLSZRINEFHRAOELTLE, XEHSHARY
MFHEURKPHENRITE, MEAFTE¥RE IR, BiIE. EHSFEREMWAE
—F AR, BT AN IEHSTHE; A —TESNESEAFHNE.
EWHE., AR, ERESESE, KEWRBAEZEIWBERTE R ER
B EBLBEEMANARTHNENMMHOAERRSHERERELEANG R,
N SE W R XMAEAEERARNAR. BRAMBNALEBEFHITIALCEALZ. &
WER, XEARAREBESNERSRE, IRAANNESHHEESE LB UNEBHE,
FHARARETROANRNESES) (HEEH) WFRXRTUEERMAR, B
W, ZAMRITESRESE—HERABHSEMR=ZKRKAEXZ—-HEREFE X
(interpretiviem) BFITHR, 8T 1 BHBIIL M 00 —F o UL R NI 4K 2 HH
ZHRARKEANBRN @B " (interpretive tum) P W HE, REREE A%
EMNEEBMYHEAER “Ho” BETH,EEAREUHNERREESAT
ANR%2HEMERHEE BN,

TEREEIRFRAN T ESRESERRREFE LFEZR. IHERE
HELFEIE, MBENZARKEWFRHFARUGR (FUMEEZBRERSES LER
BR) AEBWNFRRETE, MARRKERHZSUESEEREE S
FR. MERXMHEZRFETENREEEMNE: RESEENRE. ERENEMR
FRIBTRADZEE, TREAMRELERASSUEE, R GEMHEDTHIRE
BRKERNEHR (BRME) WHFRKERE; CERERIMETRERE
B, IRMNEWHEZAEBR A REREHACHAANSARER B K, WAREHS
HREEIFEFHFARMUKR, FUZAAR T ESRESERWXINETEE
REARXN, MirERERAXK,

EEU LR AR ETUED, RE “ZAREKLE” SREZRAEFED
INRIEM, HEAKBERELNERTERUMMZRI-MREREKEEFIIG
KRR T E, RTEEAENS, “ZARKE” —ABARABHER, HAkET
SR HIX—FHE, B2 N2 a0 {a] B FE X R B 5T O B e ?

EEH¥EEIX - FWHE (Kevin M. Carragee) AT “BBHEHENIHR”
(interpretive media studies) ML RAE “BARKE”, HEE T HARHRFLR
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FRAXSBURE: FERAFT "LARAL” HEHTLALEIREL

BEMERABEMBSERM: E3HF AR (active audience) ., £ L LA ( polysemic
text) FNi2 BE4LBE (interpretive communities) ' RAL I, MEBEBIEHE 7B
BN ZRBTHENTS, #& 5 THEEFERERMN” P EH AN, X—&/K
BRBFHESATZMHFESREEWER, BNAASER, —Fm, “2BEH
MR B— 1T BAIREHES, AFHENTEEABRRARESEMMLAERE,
HEAGEXN —MEAFRRE (BBEXERAEHEN AR RBE) HEHEmNIE—
PR LA FR, EICiE “studies” MFHAEERATX —&; F—FHE, REZE
HEWERBT “BRMEENPR REW—FFE, FEAETRLZMBR T EX S
TREEWESFHA. £TH, EFBUENXAEHEM LEX AR FEFL
H “IEBARRBHIRKR” (non-immersive interpretive inquiry) , F o, “BHE” &
BEFBHARTERX; “BR” (inquiry) Xt “HFR” (studies) WEFHAH HHZ
— PR T ETERERE; W “ERAR” WERZMTESREESERE
BHEMRKXX 5,

=, EBRARRBERRAEN THREMARTHEN

MHEHRARE, ERBARRBERR T EEHEM AR PR FEARLIHEE
WHERYE - ERMEXEBRADR, MR T 1940 £ 8B T 2 IRE BB R A
WA ALE, %R, EHFEEHE - #HE#% (Herta Herzog) HLH 7E 1941 4
BHE BEERHRPEARERESERNRETRERELB T RARRZ
REEEFEFM BHERNERAESHE A, ELREAREZBRERE - I
¥¥%% (Gregory Bateson) #1880 F 1943 FR R L (THEHFHFH XA HEEE
SAY, XU EENNREEEHEF R (Nazi propaganda fictional film) #4777 AEKZF
WA, KEMKERBIMNBEE (the Film Library) IRKBUE F ¥R LA ST —
HEREAMMEEXABENBARIHL AT EZZFH#T “BFWR”  (verbatim
interview) SR AEERIH, WHENARZHOWEECERABY: —£
JEEEH (theme) MINR; “RRIEXEEEEHMETELIERRITIHFR XK
LhRFFIE. BEBIFEL, NME-FHBALERARFAIEEEETH, 5—HmlE
ik #E (interview techniques) X #1TBAE "

MEISCH B A ITREREXE, EFRARXRBUEER T ESREEM L8
BERFHRBLE-MER, ENZSHMEARNDZERREET FHXE—FH
HHBAARFTENHENMEERAAR . EHAIXEEBR, W FUIRENF
mE, ERAREGBERRZSAFANHEEEERARZ .,

—RBTEANHR, KR, REEWREETATEENTHALIE
BHBHIHEMX —LEtF “FK” “BHE RO ERBEHEETHHRN
iBx, ERBAHRFREHEEE, EFENMN, REETERENHF S MR
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FEAXBERKRL: FEBMFT “CRAREE HEHAEALIREL

RIEFAEMAMATTE, WERESNBXKHENHRERFAIN, BRHIERA AR
R 6, BREREBHEHMIT - AF# (Kirk Johnson) ) (HEM 55 Hit4
. STENERNEMNREEAE) . B8R (M el IREHSDRERES
MBEERE). ZHEN (ARS5HERAEE). 2KE (KE - #HE - afl—Ap
PERBHR M SEENETFT) . WEEN (BERSEBEEEFRNET) U
BRTHRE (FashERRE. “RENTFH HREBSSHLRETFE) %, X
RMEBRMERZRRGBEREE AN, BEXRZHEEREHX NS M, XA KEHE
“WHhHRE" PR, TERNAZEMTERENTEBEX A — G 0.23 SFhH A BK
RPN —AEN, e “EsHN” #HKX, FURKEFEEX—HFRF
R T BiFrEmR. Y

HELUBHHEN RN G, REEFEHEF -BH U TREOES, Wik
HHREVEELARER, HEXENATHEEEMS LK, FHit BEEERT H A
HRAHERBTREENHETHNZAZLEMNSZIARKKFHR, BER 20 4L
VI SEZ MR “WHTREE” (urban ethnography) 5, EH MBS
RETRARAE. A, VUK TREXSEAHASHMAHXEFMETA T “HE%
" (fieldwork) HIBFZEIY), FEXEH XY, ZUK B BENEMATESRH
HEXREEEBRNEANE, SILEMMARKE T EEARMLET RSP EEH
FHRLN AR . MBARMTHENRE (—BEXERAAB I3 -5 A) X
HXWE, IBESERD (HEFRNONE), 2MREXHESEITE, AEA
WREOBEE, XUFEREEFEHEUBE., Ak, RIERARRBEHFEIRXH
EMTRESTHXHBERESBEENAR T ERZE THEEIMHORE, HEER
NEBRBERESH (IBRBEAEAP). MNIBEHEHESXER (UBELRE) %
RIERB T ENHR Y PRI — M SN, BRTESE - 20 05 & A
FZH, EFEREREFAZHETIERAREBEER BT RR T EAN 5,
HAp B BN Y BT E/RE - 4 (Stewart M. Hoover) FIF[FHT - K (Curtis
D. Coats) F 2011 £ R RAEEFZIE¥S (ICA) ERHT (LE¥T) (Journal of
Communication) K (HEAE5BHFHIAR: XTFEN. ZBSEHEKHNZ AP
FYPIHRRB T SEAMFERATR T+ EUMALVRF R, 5B #% 5B
“BHEHEEE" (purposive sampling) JF W 7E 4 2878 B 8 i 4t & RSB 22 19 30 M8
TAARE (BE 9N EEREBRERRZEM I M EBEFREEHERE) RFHRA
BAETRHEE2 NN RERXREER R, BWTENUAERmBESERE
(masculinity) , XAMEUREREM N ANEZH. BHNMERSEXHNARS S
(civic engagement) , I TR LU ZIFER “FE” (narratives) HH.L, B
MREXNZVIERFEREMBE (understanding) , AT HE KN EBHEHRTIFE, AR
MREK VIR A REEZIHENRS (LEIHRM “HE"), HATFHREER
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BFZUHENEEELRE, BRAMREEBARIN, BENE, ARWERBREH
FS (A, AT A8 LAk B AR B T B A W) A

CREFBARE. ABRER, BNRIRIHERRKEEFERFNENTR
HEALEPFUEMAIHRNNS, MEKMEFEANRESHRN 40, H
MEHRXEN—IHFEBRRR? EE AN, XE5ENMAFOHELBEARANE
£, BURNE—MAHEANBENESN, TAERNENSAEYHES N - EAHE
M, XERSBEANMNES WA RERBHINEE, BAXEBTREZR IS
WE “BERIED, DRPREEBRGANETIHER MO REENEERH
WE, HEAREFFREERANIZE, MATULRA—RIERMWEHRRL, N
KR — A8 F3EFIZEY (copresence) WIZS[H], XZERTIRM BB REEEMTR
RILERHF M LRBIIMES, fln, EBERNWMSBAHRS, YA S
“HEEREE” HMRWBEHRMMYEERE, H454K “EARKE “HIARE” “IE
REMER" SARENR; S EEZEENEREUTE T, FUED “BARRE
R BE 0> ‘R OKEMEREEN (—BEITRESR), ENFHARANE
EHREMY, FEEFEXRLEABENFTRN, FEITHA—BRERRNF “BH
FREFEWRERKHEE", HEXRAMEBANYESFHEZ N “BROURZ
7O, MRS ERRBE TN EAEESAMLEHLSRRLTBE
AN, BREZLTUSE/NIAARMER, ERERAEERNE, BRE—MEHS
ZABN, IRARKEFARE T TS E5HEM,

R, B—se@AHIFIEMME, I, AHREREPELNRE “HE K"
WRBYEZEY, “BEEREN —FERFHEBEAMNSHARL”, “BTUS
BRI ER PUEN, SEMAR, RNeE AT BN RS T
B—Fi R ag A A R o AR b BB R 3 A A B R A0 T AL EE AR I
WEBRARE FEAEXRNES, EEREAFFABRUEUKERBERALERSE
FHRFAZEMEFECEREE, BREREMILE 26 T AR Y82 [ 6 A5 LUk
RE—RBIFEABNTEEEHLXE, BRHERZ—EREBR. FINSRMBER
FHYESEFHREEXBAR, EEHSEHNREMFAERBTYSL, &
BE, BRMWARNTFX AL BREAE, Repiates P emEs gy
EFUXFPRARIFIFEANTR, BUNETEXEREESHLSXRZEETERABMN
— AR (FHSERN) BB —A4% (FHRER) W=, MIEEERER
A B A T B IR TR E R 0 [{ — &% (FPLSEmN) M=
M ULRAE “WBEE” B, AR -KROMEETUT SR EE, HiF
HEMEREEATFEINELS AL P ELFAEENE, Xf kB #ER
BPH, MRMEEFNE, 52, EEM-MEENNE, FHINEREHAE
— A— W E A FMBORA, FEAREBRRE XM NAEN, FERKEED
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REEMNEBRAFRMILIRES S5E0M, NTSFRKFHEEEEEENRIKE
FEEMLFRPBEREUNE, T “HIRE" BROBEEECHTKRWY
WEE: “URINBTREEHAEGNOMERENN, HEFRFELEBRTH
W, BEALENNBERNEETRERRERY, LENRAHEARSEEEXE
BIEA P FRELARATEIAN IR e A WERNBEHTIES
W, ECEH, XABMERERMAMENEE— “REIAN MAZ
B AFE, bR RISR MBI EERE, RETRANTEESEHNEERS,
Xt BRI CEERTE W—E8EL M ERARRBEER B F AT RES
FEAMRS T EASHE#THENEMER, " HEMKREFRUFR (8
EABFRMES/NA) BE, FRNKEHEEEFTUSBEF ARG YHESME,
TR TEB IR ER N ERFIEEFEFORENGR, dFHEIHERRHA
EAAZEBAAANNEBE—NEFREOERL, XEREE LR —Fx A&
2T b B AT B I R A B S P B ST R 5 IR T I A BT B 1 25,
HEXEFRERAUEZHEBARLBEEE N FEAGERREFFEOEH, mE
E B2 BT RR - EHFFR (Michael Serazio) K BUIABR A MBS 3. B
EREERESY T RREE VRO TR E T, B LB 8RR
T RRAEAR L A KRR B 38 45 HHAF 35 3% 3 BOG IR 89 3% 15 & # 4T — %t —  (one-
on-one) Mk (FHEHAVREHE 3T 444, N “SC47" (cultural production)
H9 X £ X6 R o B0 IBR 9 T[] T ) RSB A A AT R AL R R AT TR

m, &i¢

BWEU LS, EHEAINFTELHWAENS “ZARKE” BILE—TAHE
Yk, MR ZE “ERAXREBHER". FEEN—FREEHRE FE, U
EFEAESBEANTR (BENANTRMELSNE) Y2ERHEKEMNFTEF K,
SREERBEBEUHMRER, © % AN EE TR E N5 HE &
R —F AR TREEMEEHAR T,

AXAPEHTERHEZEX LT LR AE “RWBAREEXHS AW E B
2" (B E %5 . 2013M531957) AH R R R,

. mnXKEHA PRk E, Sk, L

Ed

[1] (&) &4 - B2F. (B, ZREXAHR), Lol EFE, L. IRt 2005
5, 5200 3,

(2] Z3., FME. (AUEAE—LRESERFOERS TR, (FHES5EHHR)
2002 FEE 2 HY, 16 -22 10,
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5 Cultural Framing of Contentious Actions in China: A Typological Analysis of Demolition Resistance
(2003 - 2012)

+ Zheng Wen, Huang Ronggui, Gui Yong

Existing literature on media frames has enumerated and described various types of frames. But these studies
have not yet presented an overall picture of China’s cultural frames in relation to contentious
actions. This is partially attributed to the single-case study method and descriptive analysis. Using a
typological approach, this article develops an analytical framework, consisting of symbols, media frames
and cultural resources, for systematic studies of framing phenomena in China. Based on inductive analysis
of 40 cases of demolition resistance, we propose three cultural frames, namely a traditional moral
frame, a socialist ideology frame and a modern legal frame. Further analysis reveals three characteristics
of China’s contentious actions: all three cultural frames are used widely; the use of legal frame is
relatively infrequent; and simultaneous use of muitiple frames is quite common. It is argued that framing
strategies show both historical continuity and new trends, most prominent of which is the employment
of modern media frames such as the civil rights frame, the legal progress frame and the like. Such
changes partly hinge upon protest groups and protest environment. Furthermore, simultaneous use of
multiple frames suggests that China’s protesters incline to strategically use cultural frames as a tool to
effectively attract the public and the state’s attention and support. This study not only enriches our
understanding of media frame, but also provides an analytical framework for future comparative analysis

and quantitative analysis.

27 Non-immersive Interpretive Inquiry: Relocation of Audience Ethnography and Its Contemporary
Significance in Methodology

+ Zhang Fang

The Birmingham School’s audience research by David Morley is generally considered a milestone in the
academic history of communication studies. One reason for this is that Morley’s ethnographic study is a
model for methods used in media studies, called audience ethnography. However, there is evidence that
suggests audience ethnography is an inappropriate methodology label and that it should be replaced by a
non-immersive interpretive inquiry. Interview without natural context (including individual interviews and
focus groups), as the main method of data collection in non-immersive interpretive inquiries, has a
common ontological and epistemological basis with ethnographic research. It is becoming a relatively more
suitable qualitative method for urban media studies and new media studies, which are different from
ethnography.
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