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An Implementation Model for Rhetoric and Design in

Multimodal Discourse Construction
Zhang Delu

Abstract: This article focuses on the study of the roles of rhetoric and design in the construction of multimodal
discourse and the relationship between them. Firstly it explores the relationship between rhetoric and multimodal
rhetoric; then it investigates the levels and nature of rhetoric and design; thirdly it studies their respective divisions
of labor and finally it explicates the integrated implementation model for rhetoric and design. It is found that:
1) rhetoric and design belong to different levels but they cannot be implanted into any existing level but rather lie
between two levels. Rhetoric lies between the contextual and semantic levels. Design lies between the semantic and
the lexicogrammatical levels. 2) The task of rhetoric is to select appropriate meaning and its patterns based on
context and communicative intention while that of design is to select appropriate ensembles of modes and their
integrative relationships based on meaning and its semantic patterns. 3) Rhetoric and design form an integrated
implementation model. At present it still needs more in-depth and detailed research to testify the credibility and
reliability of this research through corpus studies experiment statistics big data and other methods and develop
it further in great depth.
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