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The Convergence of Media Industries and the New Horizon of Media Semiotics
Li Siqu Guan Pingping
(Faculty of Media and Cross-Cultural Communication, Zhejiang University
Hangzhou 310028, China)

Abstract; At present, aesthetic economies and semiotic economies are coming to the fore as new
forces- Promoted by information technology, the trend of industrial convergence is being
strengthened. The media industries; as well as the entire economy, are in a period of important
transition, which reveals the new characteristics of the aesthetic economy- Meanwhile, contemporary
media semiotics has extended its study field to the new cultural industry and aesthetic economy; and
thus goes beyond the traditional media and popular cultural studies- It has developed greatly on the
basis of the aesthetic economy, digital entertainment industry and new technology- These
achievements in media semiotics have responded to the tendency of industrial convergence, offering a
new promising horizon for communication studies in the future-

Key words: media industry; cultural industry ; media semiotics; aesthetic economy; symbol consumption
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