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H & A 1 o aneliz AT 5 1 de i A s e 0
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B 2N WS PRI A5 L, AR 2R s A HoAth
HY)FER A ) EHOCEEL T, — D1 50U AR 25 9l
TR R, — VU 5o AR AR ) T Sl sl
Brown" "I 5 85 14 £ B2 L% Tk H 0 AR 55 1Y
FF5 PERUIR IR P A A7 v T8 ORI E A5 1y B
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SRR IR U 5 | 0 A 4 B3 BB N A 975K T 22 A
PEF 5T BY R AR T (mass tourism) B & J&T LA fif
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(A5 R AIE LA B e AR 36 1) R AE 8 U467 RT3 A
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At BEXT FARINFERT S A A& B A PR e 1
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PUARIFF S o A5 A 3B R 5 1E
HBZRTE , 755 BT (8 AR PO AT 0 il B e 1)
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PLIG ] 2 Veblen, 1899 4F, 3¢ [¥] ¥ # Veblen 7£ (1
IRBYAE)(The Theory of the Leisure Class)— 142
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Foucault, Bouridieu 11 Baudrillard 55 18 2 , KRk
Fili I AF 5 22 W 90 A5 DAV & JR o ] Y 15 2 5 A0
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B HE R R, SRR T A A A ™ I gk R
BI/ER o Bouridieu M\ “ R AE” & X L FHAF 5 O
&L B PSR (symbolic power) BS54 5
R —FAU W S . 33X St 5% SR AR Vi A5
WG TR H , Urry 76 1990 4F H Ji 1) il Tie e L ) — 3
HAR S| T AR B B LS A 5 R AR R —
FE R SREI AL R S PR A Y . RIS Y
17 0 A AW i Ui 5 B A v R AE 1860 5 AE AT
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TRV WA REAT R LA S ABATTX T H A H i 90 5
TEGIAR UL R T B0 65, Hor A 8 5 AU
PORER 3 5 — 5 I, B G20 38 5 KA AR |
TR U 5 5 B R A5 S [ ) 0 A A iR U o ek
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MY PERH LU R G40, Hauteserre™ 3 H 1
SR PR AR H A BOE ) B, 380 2ok i A5 %) T
ST TR B 22 8 R I R A R 4 i A
T AR E AL B R FElil 7RISR 4. iRiiE
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4 ENEMSKREFSER

AN IR TR 5 W) A5 4038 S R WA 5 T
B FF5 22X e A9 DG AR AU 120 TG 2 T Y
TR NS o T AW B R AR B2 A4 7 LA
K NI 2 2R e S SR A PR ), KT
1E 41 Graburn JJ7 38 18 A9 B9 il e 2 22 0 AT B 1A
5 PR A AR S, BLARSR U R B ST AT
TH AR UE , N AN R X B i , ik i 44
Y 25 28 B T ARSI A5 L7 H Boorstin H:
it i A 56 (tourism experience) 5| A EIE 5T LIk,
A S T A R 32 R U 2 8 1 ORI o R UF A i 2
R RIS R — A 2R R AR g Ay — A
O PRELGE . BRI, A5 Al DA BB 0 B £ 3R B
I U , AT 25 ) B W iR W S AL RIAR S i A H: rh
(1) 45 i B2 22 9 AR RS2 ML o AR AT 5 1R 36
PIBFFE IEAFORAD T X — A o IR ik 455
(symbol) [ 7 i 1] U J2: “symbolom” , $§ 7] LA % P
R RS AE . ¥ E B Ricoeur™ % ik A h
“symbol " TE iy F JHIE H B SUR BN . fFSTEAR
o7 b ARAE AR — S L CE DR RN R R TS

H ISR AR RIS 1 S 2
LB TABAT DO R TG B0 B B A BT T 1 5 S, AT I
SE AR X B SR SRR TE 2 . AN R AT
W A i U 2 AR AN T R 3 S, AATTRR R A 7R 7 =X
WRIH THKRAANFE . XY iR e 58 3 245
T TR S AE o Harrison™ A Ay Jilk i 2 1A 56
SRS A R R ESE G E 3 CWIH G 2
SCUL SR AL SRR R AE— /Y . palmer™BF5Y Tk
UiE 5 B R AEME Z [0 1 56 2R, DA a5t ™ ik e 2ot
W — R Py 2555 AR5 1, H T RN
[a] 0 28 2 R R A A AT 2R S, Smiith Al
Renan™ 7EBFFE80 > IR IE Y4 Y, 3887 i e rh iy 4
Tt (myth) % T [ Z¢ 2 U R AR i ot 37 2L AT
HEVEH o Dann™7E W58 M8 IH R IE B 48 2“6
IH R U 2 LA —Fh 23K (Who was 1) 1 5 =Xk 7]
B ME(Who am D Y[R, Frow ' TEZ ¢ T4
IH AR Y A e s i, s R P TH R i 2 A AR
HOSCHY, HAR A T BRI T Al R 1Y AN L S
(inauthenticity ) {46 2 H' . GraburnfRF 5l 5 13 2|
TR th B SR 5 RAE R RE , T A R
ZHORNEH LI E - S A AR AE
FZEW R FE AN AR IS A b MR A6 ] 25 Al
DX B i AR R — I T 47, B
Py e BB TR & R 4, " 4 . IE U Lodge 1Y
PR/ B2 B ) |, Sheldrake T IEA (O IRAF -
WIS B A RAC, AF LR 2 4
R EY) MR NEZ ™ Horne K
AR 25 R —Fh AR 28, e T b i S
TN At in) . EINFERT TR IE -
S TRl R Y R R oK SRR I Y S
JETEIE SR — b FE Y (feelings at home) , iR il
B SR S — T ZRBE 1] BY % 927 (home-oriented
authenticity) . 45, Turner™ $2 H 1% 5 Fi2 (liminal )
HES AL 25 (communitas) BRI , Graburn™[8 “#1 3¢
— AR AR Y | Jafari® 1 Bk A B2 (the metaphor
of the springbroad) #1125 , A & Dann® i il i # 1Y
“F%IE” 10 (tourist as child) Bl . X LEFSFINISY
TSR A TR B R D AR 3 ) A SOV B AL
1) ZE B =S )

FEPT2# G AEA% IR IR HL AR B B T T TR Z

© EHN o GIR R o LR e (A0 B AR 1 7 5T
AR, TP R AP IE R H A FANALRY . ABATMeRE TR
“FKTHAMEEE . KRS U : Yu Wang.Customized authenticity being
at home[J]. Annals of Tourism Research, 2007, 34(3):795-797.
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() SCRE o TR IR G GE P 2N Ie Y
FERZITH A TEMBE R, BT AR
FHESR A RERIERY , 2 Tt AL IR FIAEAS
BiE . X F AR, i FE AR B A4 i
“Mbanfer 7o AT AR T R B N S 5 —
I, AU BT AR ORI R 8 7 | R IR P
AR TR AN TER A H A T g2
= Wt AR 5 e (world picture) o I HAR
PEALAT H O R B X A AT A4
BLRRE , R AEAS R AE CAEAE 5 B[] ) gy D e At
FECWCAE ZAFAE” B 2 N AEAE A B AR T
UNGESY ) ST BN ORIl i A S D =N Ok
B NFGERP BT P, RS s —Fh EIE
G N T 3 AN ZEE i e 15 DI 2 2% A
B RRWERCA T Al N 2 5 T s B e R —
PR 2 0945 0 5 SR R AR P A= AR, W
ZRFE A% IR BAFAEIS , Resinger 7E 50 ik Ui EL5K
P 7 Tr) R RS 8 BT A YR Ui AR 5 (tourists
experience ) B HG AT 2 19 T 20 2 1Y, H
B 5 ® SRS A O SR XA 5
J7 R RAE— R E T A WA A 3 Sk
[¥) BT 55 A R 3 SR Y LS Y H K (self-
authenticity) , Cohen & 56 B 1E & A\ 5 £ F
7 (centers ) Z [H] Y —FP G F RIS A 25 SR TS A
A SO 1717 < s R A AR A AR T Y —
B 4 AE P & W & X (for symbolizes ultimate
meaning) o MAEFE £ UAF5F LA & , N4k
TR IO EL 3 R R IEA S T — A 455, A M58
e AP IR E M A A RATEMNE . TRIEA
L J& — B ¥ 3% (avoid) B J& — Fp “ 1 4 i& 7
(recreation) , (HFRATMAG A1) H & A8 15 HH 5 rb fige it
ok, AT B0 MK . IE AN Pieper® T 5 : <5
57 TAE , WCORWCE], B H 02 AT DL BRAR R i T
YERTH 7 AT B 68 i i AR PR, 78 il Ui
o E AR DLOR B3R AR A 3R s e s
ARG ARAT AR TR A BT U, I AR BN H A SR
TER M [ 7Y

&ERiIE

YA 7 AR AT 5T 7 40 AR 0 K SR DI e
AFRUE B, HLmlRE T T =8B, 20 22 70 4F
A2 90 ARG 20 4F 0], i W AT 5 W 5% 22 ad 2 4
TS AT S AT S I e AT R o S )

W T RIS A5 AL, AR A an ke H
FA b A R S AR, LA SR Ui 8 2 AT 3B X LA
AR, AR N RBEAT T S I BN
MacCannell 7£ W UL & 45 /R B 48 5 T 38 I BEALPE
Peirce fi B (interpretant) 32 4 23 SCAC LI A9 29 2
L J Blumer , Goffman 55 -5 . 20 38 0L i Y B
b WG R SOW IR SR AT T R G RIAT
T AR B T s 2L B AL AL
DL FRUETH T AT 5407 BIIS , XIS iR JiE
51 LA B e bR 7 45 2 (8] B9 455 B 87 LU B DA
PR A AR AR ¥ (mass tourism) BLGE , 7845 X
— 5T B AR, WF 58 T 2 0 DU i 851 (Brown;
Dann) . i it £ (Boorstin; Greenwood; Cohen ) Z5 £ 4
XU W 5 | A5 A R S AL i AR AT T
JZ MR AT o X EEWFTE AR N T R A
SRR — I B S MR SR . M T 3R E A XY
TR B A s B 0 5 3l O R ST, BRI R Bl
A 27 25 B8 Jn O 7 T IACA T S 4552 77 A
Tt B AT E &R . EZEFE FR A | Bouridieu,,
Baudrillard 5 FIAUAF 57 WAL, HEA 90 4R,
YA 1 55 BT AR T 45 B 5 AN W R i
581k, LA Urry . Graburn Nash % 4 1% 3%, i 55 %%
IR ER & T 2&iE? T4 Hiy2 78 3 2 RiE
P55 A2 77 R B A [l B, R 2 A A e SO
FRAEAT 5 A2 7™ 1 28 A A8 OC R T 5
BY#E 45 . X T MacCannell 42 H /) “ 8% & fb H 527
(staged authenticity ) ¥ 18 1A 57 1328 i R % 0 32
SCECSE ] A 32 LS AEAE FE SCELSE T
[ 2, LS B ke AR T TR U 7 TAAS B T O 3
TET IR . SR ISR S T maL,
0 2% 1) DG X T 7 L5 an ] iff 22 BL S8 7 45 iR
AT A R B0 o i () 5 1A ) s ) (R
PRI FE 1, FERR AT 51 St o 7 1, i 5 3541
WS SG T TR = 47 5 2 b AU 5155
PR R . ARt AR B SE EATTESART TIR
WEAF5 1M B A G AR A A S 9 B 32 S B [ 32
eI, XA R TR AT S R A B B I
5o HULEEE, ORI S B ©AN R R T
XU W 7 | 40 T Ui 1 2 A IR G %) EDURAR 3, 1T T
T AT 52 1) PR £ Sk 503 o R0 iR i A B 19 2 SO
WHEFTTE . MFERG IR I AETET 22 M 5 142
B TR AR R SR IR IEAF S IR I A Y
BRA T ONATT B e R A AR i i S — 4R
MFETE F A5 2 A &, AN OUIR AR S | ik
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5, A5 2 0 B S TR &2 Rt
MR R E e, IR 2 A S R &
J s aniR Ui MacCannell A — s 1134 155 B8 F g it
S WA B L 232 AT 52 BB TN 5 1 1 1
Al . RIFAT 5 IS WA T, iR IR 5 1 ) 2
WA IE BB, AR AT 2 ZLfi i, R A A E AR ]
XM S A ) @, B4, A 20 22 90 4F
RISk TRIFEFF 5 # T 5E © H 25 2 ) HAR AL R SE
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A Clue and Analysis of Tourism Semiotics in Western Research

DONG Peihai'?, LI Wei’
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2. School of Economics and Management, Baoshan university, Baoshan 678000, China;
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Abstract: Semiotics, the study of signs and symbols, is a cross-disciplinary field in the social sciences
and humanities, encompassing sociology, anthropology, linguistics, psychology, and many other
disciplines. Based on international tourism research, this article analyzes the study of tourism symbols
in the processes of tourism attraction (landscape) symbolism, tourism consumption, and tourist
experience. This study summarizes three main tourism theories in Western research. Taking MacCannell’s
theory of sacred landscapes and tourism symbol consumption as a representative study, the first part
focuses on the symbolic objects of tourist attractions, mechanisms, and tourism media that represent the
symbolic construction of a tourist destination. Classical research in this context includes Urry’s tourist
gaze theory and Gimblett’ s theory of museumizing tourist destinations. In addition, Brown (Rojek ,
Dann , Selwyn , and Cooper focused on the issue of semiotics in tourism marketing. The work of Culler
and Urry is summarized second, exploring tourism symbol consumption and its power mechanism,
focusing on the symbolic significance of tourism consumption and the power inequality problem in the
process of production and consumption. Third, Heidegger’ s theory of existence is summarized, which
focuses on the tourism experience and the meaning of tourism. Classical research in this context
includes Turner’ s theory of liminality and communitas, Jafari’ s springboard metaphor, and Dann’ s
reflections on the tourist as child. In summarizing the development of Western tourism over more than
40 years, the scope of this study encompasses the main body (tourists) of tourists’ experiences, tourist
objects (tourism attractions), and the interaction between subject and object in the process of tourism.
Most American research focuses on the interactive relationship in the process of generating symbolic
meaning, whereas European studies focus more on the power relationships in the processes of tourism
symbol production and consumption. As a research method, semiotic analysis in tourism research
provides an in-depth understanding of the process of tourism attraction creation and symbolic features
of tourism consumption and experiences. Therefore, symbolic meaning has strong explanatory power.
Finally, this study concludes that the study of Western tourism symbols not only promotes the original
tourism and tourism anthropology theories of Western sociology, but also greatly expands the breadth
and depth of tourism research. This study will help to inform the academic community for domestic
tourism in China and promote the study of tourism symbols in China and worldwide.

Keywords: the symbolization of tourist attractions; symbolic consumption; symbolic experience
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