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The Meaning of the Body in the Digital Age
—An Analysis of Three Kinds of Virtual Humans in SF films
LU Zhengdan ZHAO Yong
Abstract: The body is the “natural” life form of human beings in the material world. The body structure

largely determines the unique way of life perception and meaning production. But increasingly advanced sci-

n n

ence and technology has turned computers into " virtual Humans " who do not need bodies. The disappear—

" what makes us human".

ance of " body" brings with it the difficult question of identity and meaning for
This paper analyzes three types of " virtual humans" in science fiction movies namely cyberman digital con—
nected artificial intelligence and Humanoid robot ( AI)  and discusses the uncertainty of " body" and " i-
dentity" brought about by their robotization informatization and intelligence. Through the plight of " virtual

human" in these science fiction movies this paper discusses the anxiety of human beings to the future physical

meaning under the pressure of science and technology.

Pan-Advertization. The Advertising Revolution In the Era of Artificial Intelligence
RAO Guang—=iang DUAN Yan-hui
Abstract: Artificial intelligence ( Al) has driven the changes on advertising forms breaking the existed
* understandings of advertising and blurring the line between an advertisement and the other texts. Annouce
that a stage of Pan-Advertization has been formed already. While traditional ads are recognized as need to be
paid and spread via mass media things are changed when talking about Pan-Advertization and there is no
more tigid requirement that ads must be embedded in the other types of texts. Let end-title be a part of an ad
and through which make it persuasive have shaped a brand new type of advertising marking a new trend for
advertising development as well. The Pan-Advertization treated as an outcome of Al development plays the
role of a premise too when considering to put Al into the advertising practice further. Meanwhile it helps to
propose a fresh starting point in the field of advertising study and to indicate a new direction for advertising

practice and creation in the future.

A Study on the New Paradigm of Artistic Aesthetic Choice in the Context of Intelligent Media
WANG Xizhu JIN Xiao-yan
Abstract: Aesthetic selection which precedes aesthetic experience as the forerunner of individual aesthet—
ic activities. What kind of aesthetic choice paradigm determines the content of aesthetic cognition and the re—
sult of aesthetic experience. Aesthetic choice forms the diversity of aesthetic acceptance or aesthetic creation.
The form construction of today’ s artistic creation and the information transmission of the work show a trend of
turning from digital to intelligent. The contextualized information integration of data scenes and the composite
perceptual experience effect of behavioral perception have realized the new paradigm feature of artistic aesthet—
ic selection in the context of intelligent media. It is of great theoretical and practical significance for the artistic
application of intelligent media to master the characteristics and preferences of individual aesthetic choices and

realize, the, personalized information needs of aesthetics.



