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A Research on Semiotic Iconicity of Network Buzzwords

FENG Yue —ji
( School of Literature and Law Yanshan University Qinhuangdao 066004 China)

Abstract: As an important kind of network culture phenomenon network buzzwords is a question of semiotic
ideographic in nature. The ideographic mechanism comes from the arbitrariness and iconicity of semiotic. The arbi—
trariness and iconicity of semiotic is very necessary in semiotic ideographic. Semiotic arbitrariness guarantees differ—
ence and diversity of semiotic and semiotic iconicity ensure creativity and imagination of semiotic. From semiotic id—
eographic mechanism to social culture category an ideal social culture needs semiotic arbitrariness and semiotic ico—
nicity to keep right balance and show full of poetic. However as a question of semiotic ideographic the network buzz—
words’ semiotic arbitrariness seems too little and semiotic iconicity too much. Semiotic iconicity is mainly based on
imaginal iconicity and diagrammic iconicity and these two semiotic iconicity mechanism make network buzzwords
difficult to break through the system and just show a kind of text poetic.
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