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Fig. 2 Individuals interaction and fields interaction in LinaBell’s symbol construction

FFTE T 307 S8 A E SRR AR, S A 7E
SRR B N RAEERT S, T R BAE R B Y
2 R A AR D T o3 T AR B AT 3, HESh
HAEARESE MM B S A B 0. X
RSB LA B BIE SHEACE & AR &
(4 IR T AR AL SR AT S AT
SR B SRR B R RS [R] S g L A I
FE6 UL Lz i o R B S SR RS AT 5, B
I O R B S 1AMV Bu s S S NS
PRYEE Bl ST 145 2 (B A S AR R o
li SR AW LU i S =8 i 3 ARSI 2%
AT, e R 7 7 A 8o Bt o o 9 1
REH R SE D TR, FLLRAT 5 i
RIS 2 EARS SR EILE], ER ISR
Zib A INAE . AR X EAITR BRI
AP B A PR — 1) LR RO JRI, TRAR 2AE 52 1. RIE
{35 2 25 U AL T 0, AT AR S b 22
HOR W ARAT BE B A SR A oAl I ME . RZL AT
A A R R, R M 4TS B 9
AP [ — o i) 0 A 2 H R

3.1 IR I A e

TEIIZ 3868, 22 100 DU L AR 8 B FF 0 2 5%
FF W E ZIE L IR S % GE s Pk R4 T
YEF, [] g A I3~ 22 906 DL ) LAV 5 450 22 1k 2 A A %

1. MR e B RUE , A S R B E S R
RE 5 A e AR 092 311, DLIOR CRAIE TR
PRI 5 O el () S A o R T LA TR A L 5]
Hor 2218 B A A RE B [ 15, R H 0l 5 34 1 2
B A 7 1 J2 Se 76 A0 A 42 o i R A (1 T 3
170 WL LTS Solilcsh s ik O 8 g Al
HEAAE SRRV R S AT LA
WOt HAER S EARGRULE, XWoRIEE L
BTN BEENMFRT Tam5ES%,
HH Y T AE— G 3 SO Gl L R ) N T i % —
SR L ARAT Hf i (R R DU LI E B AT ) . —
D7, FEX AP gy, R DL LA B T — A
WKIAR S A SR AAT S, I SR I R BR , R A8
HEFEEEMASE . IFREAG EY T
FEFHWALE, B LA FE s K AE E S PR A) ik
Ji R A EEEHS MRHAEIRE .,
— 7T, IR FPAF 5 AR 58 MR R ) R R
A REYE WIS 22 R IR LB S H S0 A PR
PRPE BB AL T S8/ 125 18], X IE 32424 M AER
FHPREARTEER IS 11 525 1R

3.2 RAEKF 3. seh e RAR AT S
TE VAR B A I A0 2 X 21 5 L S A A F

@ 51 A5 DR A= 5N B ST, 2 XL i G G 18 7 3
[X[EB/OL]. [2023-05-25]. https://www.bilibili.com/video/BV liq4y16777.



IRTEF I BEBHNTSEEAUERK

§F39% 2024 FFE2H

2 Mo RIS BRIEAT 5 OB T 0T 1% .
FE ) T A AT 0 AR 6 DL S, RS AR XA o
=g i BRI . R — A A
L AWEE B Re s TR b A H o, B R IAE
XFEM B EEE PHE A AR il
OGS T B AL TR SRR R N A 5 R
4 , SRR A [F) 3 R R A AU ] — A iR e
AT R A5 1) (B B8 ST % 8K A i B 220) 381 YR
FBHINAD . BT XTSRS A M
LTRSS RS . B — A LT 75 540
Sk ER—ELEINES 24, B —LiiEd
P BE” . EATFRE T AWEE ARG, e T
TR ] L 2 10 38 SCR ST, 0 A 7 A R 19 T
Fyege N yde e e FEK LT U IR
GRS BA S 45 iR B R — XG0T, A
THEAR T AE )1 25 FURGE Y, XM R T —Fh a2 5|
1, IR NS Ay T —F e RIEERA A
HARSEFTIE . X TR0 DL LXK B 3455, P
fe & e Res e KRR HE s 2 5. BES
T 6 B DL N IR O P A E , 785 S IR
H O AE k. B miE RS 56
MBI WA S AUF R AR — 2T, 500
FF5 70 S IR B Ak 1 1% 1] A, [ B g A 1 55
i S I R R B R S SRV N AN
ISR R A, TR — S it s 5 A
B M A5 A 2R

3.3 AT EIBR A LR T A BRATAY A5
331 FEAEREN SIS INEE

D21 5 LB & B B BT R R e 5
EIE A R B A B ILLSR — SR
LW I E S 5SS s, A A 70X 2
REERITFTHRT, FAMEENRSE G
ILFOCHE MR R REE . AR S 53X
FERYIE v, DTikoke A E FUAEE IE R AR AR
G LR I AR R I AR B
5155 1™ B VULR IR IR 8 T AR SRR
P M ATT A S B B v AR & R AR
A T 55 00 B ) R B R 55 R SR A T
T magmiEr . AATZ5 A3
BRI LGREUE T & XS R B PRI
TE WA SOM I B, 22 08 DL LA AR 2 AN 7
F & IR BB il T A Rk ny 3 A . — 7T,
X RAL— B I AIE A AT 785 & 4% [ 3R A A1

T, X — i AR PRz B [ OO S R TS
AL ; 5 — 5 T, X 4% ) SE I 3 4 S A 8 L 2 A
A SR R AR S, FERFEE Ik BB A
HRNZ R ILEE R AR I B AS R T A S
5 28155 B N DRI b 35 R, DA )
18 b R W AR A, B E IR B — PP AR AR B
SPE A AN A S R AR SIS B T
FFSVE AR, B T A AR L 15 J%
5wy, 5HAEN 2 E S BN S TR, 75
G 8 R PE B 5 SRS e b, B 0 DL L% 7 R
TERRE M AT 5 o SPP DLL” B T BRI B RS & 57 o
XA SF AN AE T SE 4 B X PN A 25 08 DL (755
MW AR | B S AR IL AN A 7 5 (2
RS B S A SEP AR R B B
332 BHANG AT

TR S A RS
F5 HE ARSI S HelieA B BN A%
B A B AE IR Ly 3 A ATk A 5
TR T V& B fh . TRt 64
BT B AR, ATk Hod, R X LA
M EIE AR ARV, P AL g O 25—
DR BRI IR A A 0 R 11 IO 45 H g 3k 2 i 4015
VAR, A0 R 2 S B —Fs o FLY) R 5
AR R DL LS WA S B A 17 SRR 4 T2 22 4
AT T < F8 ) BRSC A 16 (4 YA AR F R A
M “RG S e S5 HEST ¢ R I BREE I &
P F FRAME S 16 S0 “AA AR . DU R Bl T PRS-
MG fhFRL- A RAENSTER . YT s
NIRRT T ARV AT F P AR AR 1
JERZE A H AR AR AR RS B A5 8 A7 A B8
I, FEAE S SR, 2T 50T S i B A 1, 1 %t
V-5 FH P AR A0 20 A0 BUAS #8156 7 < 4%
FXAKER, S EEIR e HeiEme 1
LR 58 HWE M BU T AR AR L
PR TR O E 2 H A EL S,

63

34 EREY H—RHRARXLFH

P £S5 AT A 1) B S A AR T 807
FALAT 5 520 6 [0 5 B gy, BRAEfRIE & 1Y
ZRAT RIH AP AWIIZ T 5, i 7852

@ 51 [ “FRHE A F NS00 K w] Z T 7P X [EB/OL]. [2023-05-
25]. https://www.bilibili.com/video/BV1grdy1271N.

@ 51 A “JCI S, b B W #4E IX [EB/OL]. [2023-06-07]. https:/
www.bilibili.com/video/BV14G411V7Gy/.



MR T F39E 204 FFH2H

Tourism Tribune Vol. 39 No.2, 2024

HIBAINRE. —J5 10, FERR YO — 3 AT RSBk
o, AT R 5 WA BT 2 S R A S R97E
YyiAss: . AERE XA, AT 5 B i 2% i A 41
UG FL R DL LB, fld S 0F GEiE Ik LRSS
ARSI o 55— TJ7 10, AE S T B 1k
PRI T AN RE N, B I AE BB PN T AR Y A
SPER A . T AT K ST A TR 7 TR 6 S 2 Uk 2k
WA B AR A, BT A IR A 3522
B R AR SRR R . IEZR TR
BGOSR 2 MR A 007 5 1) B £
PR A PR SR, e A — R AR,
AR I L R S S R AT s G R 0 20 T o
ZREHE S, UREHT—RMEZ S, BRI
5 LS MAERI AT ) Z I 2 B H T A=
S 38 AR R Y A S S S
SCHPHEAEX — i e R OB N gE , =B EE
RS AE o MK — i AR R LI ] BOA IB)2 ,
HAF S AR TR BE it ie .

4 MIASVUFSHESBEFFHEEERWL

ST T ML S AT R 20T B RS AR
TRUMER =8, B2 N oRA SRS N B Bh TRk %
TRIT ERBIATSh U 98 A R Ge it ittt R 45, LA
PR ML SWAF 5 4 7= RGeAT LARFELE 1R 8 )
BU, FF38 2 DG RARTERF 5 A5 P2 i B 320 AE
FHEA A — 2 R rp AR (R
4.1 “FEIEE—"H T 6 R EA
AR SCHE R B LT S50 W A0 A il A 7 5 10 9 it
HASIF AR SRR LT SO & SR 3 BB 1T
ANBEB ™2 X 4y, M2 AT 28 X, SE ] R 45 F 4T
SORAF SR A RS . LT I SOWAF
SR AR, EIRBER RS 0 A R
HHE  RIRSEE 3RS0y, B AL I
P A2 T ) AR SRR
4.1.1 JWHBRRRAE = 55597 T

B, X — E SR TE S5 R
TEAVE AN HE HPO T o2 “ 77595 1.7, i H 97
B BEIE T B, IO B S 2 1 A U T 9 18
BRI 2 m a0 2 R B
HEIR R . ATHE A CAIRHE] B2 SR BEA
TR R G A BRI 3S T UM Lt
FRDAME, BT 2B 2 sh L, VBl H 5

Ml e A Ty A H OO AR R, O
I PG E VR A W AT 5 (. 5730
IR AE , LT Hr i G B2 T B0,
i ST A GEAS B B B R A 7 R i
S 1N W7 E s = N S s N o IR K
557 1L, BME  H 35 2 5 0K AT 55 3 F
Bo. R ERS RNEAE Sy S A 7
e, WAL R A = ORI, A 25 ER T 5ol A5
RN SEM . EX—d BT, T 50T B
T2 AT AR S TR0 7 0 DA 30 2o 9 e A )
T EHEA T SOW AT OO B Bk ik Rk
B SO RGN 45 A7 B o0 il g — S B
JUE SR IE XA EATER A, SO AR A Y
25 o AR T 75 K 3 S A48T PR 25 A i AT o] JEL 2%, T
2 T B 2R A R A B 20 [R10, DA TiT S B
- 15 I REAE R 0 R AR AT P B AR
B ) A4 PR R R A A 1R T B IR S 1 Rk A
FIAF 5 R AE o FEIX —ad 72 v, 32 AR A 4 0 ke
XEAF S B SR, T K BT R B W e A AR
Hil o 77 577 I8 2% 38 JL-F- 78 [8] — I a] 3 il

H, X fh RSB E A SACH
FPEf AT O FR T . oE L i T S
[ A B A E b . T AAE PRI & i,
LR AR 7 B M RS AR, A 2T 557 . HOEAR
SCHESE R X — R IR W] UG R 0 At A
[ N Bt 5 A i B E b o PR — B A
57 R T B AEHEA T SRR PR R A A K
TS XA B SR, 7R B, NS (E LTk
R VRN A O IR A5 1 A2 ™ 35 1 LA {
B WA SR 7, BT PR R4 B R AT
WA N ERA T RMMERE P BRI, H
JFIF WS EERE AT EAEAHE, EE
AL . RARRMGEAR BRI L. 7E
Az, bl S O REHATT B S
DS AR O BT S T i N 28
T 55X, F ERAAM NIUE AR, 4k
=Y (HAR R X R E ARSI A e
0 A B A IR IR AT A4k 6 4R A5 B

@ 51 [ “FWR UL ILAE % 1 75 " #1%% X [EB/OL]. [2023-05-25]. https:/
www.bilibili.com/video/BV Inv411u7e8/.

Q@ FIAIA T SEEMSUEIIE S AR R AR AT 04 Zy i 75
%% X [EB/OLY]. [2023-05-25]. https://www.bilibili.com/video/BV 18G4y 127jQ/.




IRTEF I BEBHNTSEEAUERK

§F39% 2024 FFE2H

W AR Y R A5 R S A S T i AR S
T —TEIEE , A AT 8 i ) S i — 3 B Y
PEEY RIS 45555 T2 mRBLE) 4 PE R
Ak FERIN IR A 17 shERE i T S 0
KRR E T M2 SO0 5 1 A, B 7 6
OGRS = e B B 2R P AR IR —Fh ),
L L ST A 7 U RS S R G
4.1.2  BEARESAR SIS Y A FREK Sl
KRS A5 E 0 2UB U 7, (HE G
TR T AT SR Y i T B e T AR E ORI, TE
FEUR R BEAE7E A PR B sh AT i ) AR 5 3¢
TR, A7 A 2 T G AR A “ IO B 27, 1 S 1 il
22 k5 1w 1 )2 B A B R AR S R T i S% T
Z 5354 = . fiOkE 2L
TH AT AL BURE J1 00 R 3B 2 . HL 0w 2
AL IR N D LAE 4 /N 7 ATl 2
L2 ARG | SR 2R 5 2RI UL LA A G 7= i
S g, MR RS A O E . B2
O S R N P A VA S 11 e = N e
Rt B, il T AR B B S T
W8 DL A5 R, SRR 6 A 2 S R
i I Z A AU BT i T AR A DL LAY B
IR o JEC it P2 S I e 55 2 LTS 7 Ry 22 BRI, 3R
PR —Fh A & RIS EST 0 A= 5 o A
A VR 2 E AR AT R S T RS
AT R . BRI B AT S T SRR
ST 5T 2 R A A R (s R, B T
P51 7 1 S R e R B 03 5 0 22 ) R
[ TAT IR R Ay o X — b o 4 1 155 J
gh . MiJCie A —E 20 9 75 S IPE R T AR
FEER ] LS 0T A, B AR R A A TR KB

4.2 RIRMEAEH L ZIRF) A

1E_ BRI IFE B BRI, SRR 2R T
AT A KA ESE T HlE M ST
PRI . XM, AZ BRI
NHS Kt Jm AR B 8 s R S HH . A
Je, TSRS AT 2 8] 4 5B
TEAERILLLAE X — P I Z N R . fEA
KRR S e LN b P N P ST S S 14
SRR ZAR—HS 5B RGP R
RLE TFIE e A MORL AU N 2 it Bl
P AL —FPRIE R 2R C R 7 A — R AR A 5
AR IR R & 2R A RIREE

.69 -

PEICHK , Anfi R A AR LS04 MRS A M R
ANE NSNS (BB R EIE S e eI
IR A 2SR 54N, EMAE E Bt R
FURZEIM 5 & S SkdrE e, R
BUOAXE R RATRIEBR R SRR OGN
AR ST S TS 5k, B
B, XSRS PR S A — D RIR R R S,
XA RG] LALEAS ST AR B I PE A 3K 3l v 1 3.
BAT Mk RS XA AR BT S TS T —
Mt £ SN RS R PE B, AT E A e
FIH Sz 356 2, AN IR M AR AT AR5 0], I A J
Fe2 SN, 2 JCPEIE N AL 2L &R

5 siR5iie

ASCLL A JE TP TR F R DL e Mkt 5, 45
P T R SEAT 5 A 7 R R S tas AR 1 3l 1 Bl
il IR AL e o o A A 5 E R DL LB G 56 A
SHA R FRALE S YA B R ShA nRg i
feo 1R FASCH 585 H5 b, 34 D LAAMATE
UHEA AT S 2 N O RS, 1
FEAANERF 5 B2 rpE 1 R AR A AT 55 | 08T Y
FTRS2ER, FFAEZHR A F TR S P AN Wt U B0 i
UL 15, AT R PAAE) B — NI B 5220
o B ARG X — T R 25 0AT 5
S N E SO BTN GE , B 2B HE MR E .
FEIX L, LTS5 AT S AR TR S REAORS #h 1) 280
o A0 2 R R A 17 SR A M 5 3 0l oK
PR, A3 S5 DX 3t I £S5 WLA5 ik, e i~
B8 FAR AR 1017 SRS 1 LA 7S 0 9 3 4% Y
Iz 25. ik, BISER—RUAT SR S A REIE
il — 5 I S AR Y AR AR L B SRR, SR UUAT 5 e
GE R EIE A RILL” o FESCE I B, il X 2 5
WAFS 4= RS 58 BRI E— L H I, &
BUAEAT S A 7 B R F AT I AN, 1 JC2 45 5
o5 L7 B LA S A A AH T A % 8
WG TR S A . FEX, ERIETA 1730
I A 2 3 00 07 AR LA T AT B A
Horpr, B QR VA B 2 29K 3h ), BT TR R
A LTS = RGBT, e ik R 4t
HUERESS Y (B

(@ SherlockkkkkH. ¥ D1 JL5EAR D23 K £+ 5 2 A% 3 i I FE [EB/
OL]. [2023-05-25]. https://www.bilibili.com/video/BV1LW4y1i7mM/.



MR T F39E 204 FFH2H

Tourism Tribune Vol. 39 No.2, 2024

[l , XA SRR AT 5 | 1) 1475 58k
I8 o AR BIARLIRZS 8 SR (Y 15 7
BRI IEIARERE — B IEAE T (AR B
L, W WVE 2 RS AT S L0 — I, ZOBEE I
V1) 2 Al T AR T2 T 1, 52 B — T U i R S
HIR RS 11— AW i 2R R 2%
TE R — I 1] B S AR PR HFT i AL, ) 2
ot S BT oS (8 T T 2R AR ) 3 R g 55
MOFT - ERR I, T BT LR 5 TR 2 i 1 S —
B o ST RGBT E 5 00 R , LA K BE A RE A 4
Ik 1 TR BE ST 5 L A5 P B 9 S I EAE
o B RS X A — il F AR R . B L A
A X E AR R R R i . ATTHEA L
HEEIFS SH AP AR R R
ARSI B 2%, B e B DA AEAE D AR A
PITE . AEIX L, I AR B T — R BRI VE T B
TR AT AT 5 BT A 1 R A 1 ok e |
IRBOTRIBE DL BAS BT B3R o SR, S AR B 5
WAT S fiiz BARANE , (HIE -5 W& A5 " R
AW, B RG AR RGNS E0aTT, FinE
SRR M B . 28 T2 I RIPUKT- 53 B e

PO R B A B, v R R O [ A AR K BR S A5 21| T
2 H R — 2T

S % 3K (References )
(1] XUEE. % 3 AN RIET R A7 0I5 PSSR YiEa

S B B B (D). TR 1 AR KA, 2020. [LIU Jin,
Research on Checking-in Tourism Behaviors Based on Neotribalism:
Take Social Media Platform TikTok as Example[D]. Jinan:
Shandong University, 2020.]

JEIEE, yH/INR, AREHE, A5 B A T AR X B LR
HAHRRIERFIE ). fciiERlF, 2023, 37 (1): 59-74. [ZHOU Meng,
LU Xiaoli, ZHU Jingmin, et al. An exploratory study on non-
scenic Internet-famous tourism destinations from the perspective
of media pilgrimage[J]. Tourism Science, 2023, 37 (1): 59-74.]
BB7 0, &7 B, BT, 25 AR R SR piE R, —— I 9
F2SCE 5T LT -RR W 19 I3 BT (9. A1, 2022, 37
(6): 94-105. [YAN Fangwei, SHU Boyang, ZHAO Xin, et al.
Secular experience or spiritual pursuit? The attribution of
checking-in Internet-famous places in the consumerism context
[J]. Tourism Tribune, 2022, 37(6): 94-105.]

M. F5 4 W LLFT R SCARRYAT 518 2 M S R D). VP Ak 2 R
2, 2021, 41(9): 238-245. [LIU Ying. The introspection on
symbolic consumption of young’s checking-in Internet-famous
places culture[J]. Jiangxi Social Sciences, 2021, 41(9): 238-245.]
FHE I - A% 2 A RS B R TAT P B RS [M]. AR
M, B R B AR 2R R AL, 2014 151, [GROSSBERG L.

Mediamaking: Mass Media in a Popular Culture[M]. QI Lin,
trans. Nanjing: Nanjing University Press, 2014: 151.]

B SR, LI M LS () 5 A Oy B e
WU T R P 223 ™ B 48 rhuna (0], 58 ) 55 16 4%
WF5E, 2022, 29(11): 71-89; 128. [ZENG Yiguo, FAN Tingting.
Re-understanding “place”: The formation of Internet-famous space
and media sense of place—A study of checking-in activities of
the wall of Xi’an city[J]. Journalism & Communication, 2022, 29
(11): 71-89; 128.]

SKAT, VRAT, SRAERR, S5 LA RIS R X SR iR S 1
FM——LL T FOE LIS A B[], iR, 2022, 37(2): 105-
119. [ZHANG Ke, XU Ke, WU Jialin, et al. Impacts of Internet

famous short videos on consumers’ tourism attitude: A case
study on Ding Zhen[J]. Tourism Tribune, 2022, 37(2): 105-119.]
P20 B 28 T 1 s Al —— LA BhE T I 2L T Y
‘% ) [D]. P % P b K 4%, 2019. [HE Jiayi. Context
Communication in Short Video Socialize: A Case of Internet
Famous City Xi’an in TikTok[D]. Xi’ an: Northwest University,
2019.]

XUELWL, TGO . 7% S A MU RIS B 2 47 R B A 52 R A
FE[T]. T e 1), 2021, 36(10): 62-73. [LIU Huiyue, YAN Minjun.
Influence of mobile short-form video on tourist behavioral
intentions[J]. Tourism Tribune, 2021, 36(10): 62-73.]

RGeS, BRENAE. S NI PRy 22075 : ST SRR D], iR
72, 2022, 37(6): 121-134. [LIN Xiaojie, CHEN Ganghua.
Female fan tourists of film and television celebrities: Typology
and profile[J]. Tourism Tribune, 2022, 37(6): 121-134.]

SCIE, S5, IS LAVE . e 0 R DA DX H 2 UL AU £ 10 28 A o
TiE K ALt —— LA 22 B8 LI kg 51 (0. i e =7 ), 2022, 37
(4): 39-51. [WEN Tong, GUO Qiang, QIU Yicheng. Network

power characteristics and formation mechanism of opinion

[10]

[11]

leaders in virtual tourist community: A case study of the Qunar.
com[J]. Tourism Tribune, 2022, 37(4): 39-51.]

AT A AR T T AR LD T AT R SE R[], W
K R (R4 B 22 D), 2023, 33(1): 123- 135, [ZHANG

Hangrui. Unique life: The checking-in Internet-famous restaurant

[12]

practice of the urban white- collar[J]. Journal of University of
Jinan (Social Science Edition), 2023, 33 (1): 123-135.]

T A, e Bt SR T AR R R L] R
il 1 5 7 5K 2 U SRR 14 [ A P BIE 5 [/ e i F 5 B
2021 H E R WERFSA A 218 SCRR BT A AR JR) Hh ) AR I8 RIUAR 18
MR JEAR S AE S AR R IY B (SO R TR A
i>), 2021: 544-554. [SHI Runzhou, YANG Xiaopin. Experience,

[13]

poetry and checking-in Internet-famous places from the
perspective of demand: A study on the isomorphism between
tourism and the theory of hierarchy of demand[C]//China
Tourism Academy. China Tourism Academy 2021 China Annual
Conference of Tourism Science: Tourism in the New
Development Pattern and New Development Pattern of Tourism.
Beijing: China Tourism Academy (Data Center of the Ministry
of Culture and Tourism), 2021: 544-554.]

[14] Wi, 450, IRFUL, 55, I 908 L0 A R IR i 25 1 AR



IRTEF I BEBHNTSEEAUERK

§F39% 2024 FFE2H

[15]

[16]

[17]

[18]

[19]

[20]

(23]

[24]

B (R AT R LRI [3]. 7 U 2 T, 2023, 38(10): 49-63. [YANG
Yang, CAI Yi, XU Ying’ er, et al. Spatial-temporal process and
body’ s behavior mechanism of consumers’ Internet- famous
catering experience[J]. Tourism Tribune, 2023, 38(10): 49-63.]
JEIE, SR, BT, A5 4RSS A I B 25 ALEr
FHIE: LL/NELAR D LT R S 0. AT A5, 2021
(9): 20-27. [ZHOU Kai, ZHANG Haitao, XIA Yining, et al. New
urban consumption space shaped by social media: A case study
of the Internet- famous places of Changsha on Xiaohongshu[J].
Modern Urban Research, 2021(9): 20-27.]
%H%ﬂ 2%, TR, A, LT U e 00 S e v
& PRl 2 4R, 2022, 25(1): 1-22. [CHEN Xiaohong, LI
Yangyang, WANG Yangjie, et al. Internet- famous city, flow
effect and tourism development[J].
Sciences in China, 2022, 25(1): 1-22.]
AV E*T —"%%EQI %’:XﬁdﬁAMﬁ LA Y S A AR
J. TR B 5 PR,
2022, 36(6): 202-208. [WANG Gongwel, WANG Yiding, WU

Tiehong. Rurality production and reconstruction of Internet-

Journal of Management

famous village: Perspective from the society of spectacle theory
[J]. Journal of Arid Land Resources and Environment, 2022, 36
(6): 202-208.]

R0, Y RRAL, BRI LR R PR IH R IRIE 1L S
H 7 IR B ARFAE B B 2556 R —— LA 52 PRI A Tl i A
9 [T]. BB, 2022, 42(10): 1799-1806. [LI Meng, WU
Tichong, ZHONG Linsheng. Characteristics and interaction of
nostalgia, collective memory and place identity among residents
of Internet-famous tourism village: A case of Naobao village of
Hohhot, Inner Mongolia[J]. Scientia Geographica Sinica, 2022,
42(10): 1799-1806.]

fifRdk. RAE ICFR HEA——EN HIT AT S A LD R A
1 AR RE B (D). i U 2 T, 2022, 37(10): 50- 64. [XIE Jia.
Representation, relation, capital: The logic of making of Internet-
famous rural homestay from the perspective of geographies of
media and communication[J]. Tourism Tribune, 2022, 37(10):
50-64.]

S . FOWAL S M. BB, 1. FRT: B R L,
2019: 3-9. [DEBORD G. Spectacle Society[M]. ZHANG Xinmu,
trans. Nanjing: Nanjing University Press, 2019: 3-9.]

RUASER. L5 XA PRA TR —— DR 552 i 2 00 A fi 332
[J]. " E R WFTIE, 2018(4): 98-103. [LIU Jiewu. Re-understanding
of Internet- famous scenic spots: Interpretation from the perspective
of actual tourism operation[J]. China Tourism Review, 2018(4):
98-103.]

TR A, AR AR E T B [D]. BV & BK2E, 2005, [HU
Chunyang. Discourse Analysis Theory in Communication[D].
Shanghai: Fudan University, 2005.]

U - BLE. AF R SRR ML, T o, 3. bt AR R AR
#k, 2005: 7. [CAREY W J. Communication as Culture[M].
DING Wei, trans. Beijing: Huaxia Publishing House, 2005: 7.]
XS W (17 ez A~ PR - AP bR T A B B4
B [0). 37 1E AL, 2020(8): 40-47; 95. [DENG Xin. The hidden

[25]

[26]

[27]

(28]

[29]

[30]

(311

[32]

[33]

[34]

[35]

[36]

dimension of emotion: A theoretical interpretation of Randall
Collins’ s interaction ritual chains[J]. Journalism and Mass
Communication, 2020(8): 40-47; 95.]

FIARIT. AR [M]. MRERAT, M, R, 45, % dtat
% 55 D51, 2009: 86. [COLLINS R. Interaction Ritual Chains
[M]. LIN Juren, WANG Peng, SONG Lijun, et al. trans. Beijing:
The Commercial Press, 2009: 86.]

WAE, EBRAM. AT ARG T AEBERLA T 4
HAE BB T[], £ 1, 2017(8): 80-83. [HUANG Ying, WANG

Maolin. Symbolic capital and emotional energy: Interactive

Rk e

NHE L

analysis of live broadcast from the perspective of interaction
ritual chain[J]. Media, 2017(8): 80-83.]

L, B WIS — A TE AR T R R SR ).
B S AR IESE, 2022, 29(9): 72-92; 127-128. [JIANG Hong,
LU Man. Translating Yanqiao road: A communication practice
of creating “something” out of “nothing”[J]. Journalism &
Communication, 2022, 29(9): 72-92; 127-128.]

AT L1 Ry 22 AE S v i B S AU ERE 5 (D). EEC: 1)1
AMEHE R, 2017. [YAN Xiaoyu. Study on Interactive Ceremony
between Internet Celebrity and Fans in Micro-blog[D]. Chongging:
Sichuan International Studies University, 2017.]

INDSCRHIE 52RO RI]. 75 516, 2022(1): 245-258,
[SUN Shaowen. The rise of semiotics of mind[J]. Signs &
Media, 2022(1): 245-258.]

2RV Bl S A I BT R P SR B TR AT 52 1
WFSE[. 755 54518, 2021(2): 25-38. [LI Tao. The Archimedes
point of animation semiotics: A mental semiotic approach[J].
Signs & Media, 2021(2): 25-38.]

SRR T A A A (M. AR, PR R AR R,
2012: 56-57. [WILLIAMS R. The Long Revolution[M]. NI Wei,
trans. Shanghai: Shanghai People’s Publishing House, 2012: 56-
57.]

AN SO A BBl B AR AT AR B ). S 2 ARBTE
%%, 2019, 12(1): 24-30. [ZHAO Xiaobo. The semiotics nature of
interactive marketing of cultural products[J]. Studies in Culture
& Art, 2019, 12(1): 24-30.]

i BT 2 - AR v BUE R A SRR 1. FSE =,
2. dbat: ARG R, 2020: 168-169; 346. [FUCHS C. Digital

4_‘\

Labour and Karl Marx[M]. ZHOU Yanyun, trans. Beijing:
People’s Publishing House, 2020: 168-169; 346.]
WOFIY. r AR P AR e TR O SRR M. )M AR

N B R AL, 2021: 222-223. [XIE Fangfang. Fuchs’ s Digital
Labour Thought in Marx’ s Vision[M]. Guangzhou: Guangdong
People’s Publishing House, 2021: 222-223.]
2y Pell e, B ASCARIM]. EWEEE, SRAA, B Jbst: b
e 4 P RRCRE, 2001: 29; 175. [FISKE J. Understanding Popular
Culture]M]. WANG Xiaojue, SONG Weijie, trans. Beijing: Central
Compilation & Translation Press, 2001: 29; 175.]
AR A5 200 5 U N TR R ). Wi LAZ I B
2, 2017, 24(1): 61-66. [LI Siqu. The internal logic of symbolic
economy and cultural industry[J]. Journal of Zhejiang University
of Media and Communications, 2017, 24(1): 61-66.]



ik

W E39%F 204 FFE2H

Tourism Tribune Vol. 39 No.2, 2024

[37]

[38]

[39]

[40]

[41]

[42]

[43]

S R (oW ) R e T EA b T U S I I R
532 47 KU [7]. 4 #5222, 2019(12): 5-10. [ZHU Chunyang,
ZENG Peilun. “New Internet- famous economy” in the context
of social circle and stratification: Evolutionary path, value logic
and operational risk[J]. Editorial Friend, 2019(12): 5-10.]
ARSCHIL A BRI 2 AR S 2 4L M. 3 58, 7. b
5t b 5t ok A, 2007: 231-232. [CASEY M K L. The
Media Ecology Traditon: Perspectives on Cultule, Technology
and Communication[M]. HE Daokuan, trans. Beijing: Peking
University Press, 2007: 231-232.]

TR MR SRS S SRR ). B S
& WF 5%, 2021, 28(10): 20-38; 126. [DING Wei. Encountering
the platform: Alternative digital labor and the new assemblage
of power[J]. Journalism & Communication, 2021, 28(10): 20-
38;126.]

WA, IRTE. IRiE i E S A e A 31 R e e 1 Bl
S35 43 BT 0] AR We R, 2016, 30(1): 1-15. [XIE Yanjun, XU
Ying. The interaction ritual in tourism field: Dynamic analysis
of emotion energy in tourism experience[J]. Tourism Science,
2016, 30(1): 1-15.]

T AR BLEVE S R AR I =S5 []. VH i R
MONSCAERHR), 2005(3): 262-268. [LI Siqu. The triple structure
of media operation and daily life[J]. Journal of Southwest
Minzu University (Humanities & Social Sciences Edition),
2005(3): 262-268.]

BRI PP AZE2E M. JE R B R AL, 2021 158-
161. [The True Story Plan. Anthropology of Kuaishou[M]. Beijing:
Taihai Publishing House, 2021: 158-161.]

AU RS S TR S D). A5 SR EE, 2021
(2): 1-24. [LI Siqu. The concept, method and application of
semiotics of mind[J]. Signs & Media, 2021(2):1-24.]

.72 .

[44]

[45]

[46]

[47]

[48]

[49]

[50]

AUAAE AR B RIR R IR M. £ oh e, 3 JEat: Fgs e
F5 4, 2018: 12. [SCHOPENHAUER A. The World as Will and
Representation[M]. SHI Chongbai, trans. Beijing: The Commercial
Press, 2018: 12.]

FIRET E T B R CRAEACH S PET) i M]. b
T A SRR AE SR AL, 2016: 123-125. [WANG Xiaosheng.
Out of the Dilemma of Postmodern Society: Introduction to
Symbolic Exchange and Death[M]. Beijing: Social Science
Literature Press, 2016: 123-125.]

BELEE, X7 7, TR, T v S (1844 ARG AT TR Y WF
FEEEA MY, b e iiF AL, 2017: 190-191. [XUE Xiaoyuan,
LIU Ningning, WANG Haiyan. Marx’ s Manuscript of Economics
and Philosophy in 1844 Research Readings[M]. Beijing: Central
Compilation & Translation Press, 2017: 190-191.]

L BT, RARSSH SAETI[M]. FRELL BE. AT FEAR
W4t 2009: 48-50. [BAUDRILLARD J. Symbolic Exchange and
Death[M]. CHE Jinshan, trans. Nanjing: Yilin Press, 2009: 48-50.]
RN WL T 5 BRI 8 —— B /N B i — Al
I, SCH B 5 HEEE, 2021(1): 77-87. [ZHU Jie. “Internet-
famous economy”’ and “emotional labor”: A perspective to
understand Xiaohongshu[J]. Literary Theory and Criticism, 2021
(1): 77-87.]

IR (ARt 2 M. IMERE, . B BRSO R,
2018: 88-89. [FROMM E. The Sane Society[M]. SUN Kaixiang,
trans. Shanghai: Shanghai Translation Publishing House, 2018:
88-89.]

BATBAR. BAH RS A HIR Rl —— N2 50 T30 Ak e
HIPREAR ], TR 54N, 2017(5): 4-14. [ZHAO Xudong. The
era of wechat ethnography is coming: Anthropologists’ awareness
of cultural transformation[J]. Exploration and Free Views, 2017
(5): 4-14.]



IRTEF I BEBHNTSEEAUERK $39% 2024 FE2 M

Community-spirit Symbols and Subjectivity Alienation:
Generation, Dissemination, and Consumption of Internet-famous Spectacle-symbols
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(1. School of Tourism, Hainan University, Haikou 570228, China;
2. Tourist Experience Research & Design Center, Hainan University, Haikou 570228, China)

Abstract: The act of “checking-in” at Internet-famous places has become a prevalent phenomenon in
contemporary tourism. This article explores this phenomenon using Disney’s IP LinaBell as a
representative case. The construction process of iconic, Internet-famous spectacles is investigated in
the context of interactive communication practices.

The results of this work reveal that the symbolic construction associated with the LinaBell
phenomenon is a dynamic process shaped by interactions between individuals and fields. Specifically,
LinaBell has evolved from being a character symbol in individual on-site interactions to a representation
symbol through media exposure. It then transitions into a community- spirit symbol in the realm of
collective platform interactions, periodically returning to its on-site character symbol status, thereby
leading new checking- in practices. This dynamic cycle forms an open, continuous, and mutually
constructing system of spectacle-symbol production. Throughout this process, the value and meaning of
the spectacle-symbol continue to grow until stabilizing. Internet- famous spectacle- symbols are often
seen as carriers of community spirit, emphasizing the psychological structures and shared needs of
specific groups. Consequently, destinations should leverage platforms to unearth the emotional fabric of
their target audience, encouraging the active participation of various subjects in shaping Internet-
famous spectacle-symbols.

This article delves further into the driving mechanisms sustaining the symbol-production system
and underscores the subjectivity problems inherent to its creation. Individuals are not only creators of
symbols but also their disseminators and consumers. Within this dynamic, subjects evolve into unpaid
symbol workers while actively engaging in the self- production and self- consumption of symbols.
Driven by intricate relationships (e.g., subject-subject, subject-symbol, symbol-platform), the actions of
these individuals integrate into the broader symbol-production system as a form of value-added consumption.
This fosters a sense of autonomy and satisfaction among subjects, leading them to willingly accept their
role within the social machinery and propelling the sustainable reproduction of Internet- famous
spectacle-symbols.

In summary, this paper primarily analyzes the production system of Internet-famous spectacle-
symbols and the driving mechanisms underpinning its operation. This analysis may shed light on related
phenomena concerning the generation, dissemination, and consumption of Internet-famous spectacle-symbols.

Keywords: Internet-famous spectacle-symbols; individual interaction; field interaction; subjectivity
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