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Differences in Grade, Collective Desire and Maternal Care
YE Wei-chun Fujian Normal University

Abstract: In the consumer society, the producers use advertisement as a tool to control the consumer. Ads can ignite
desire of consumer to buy unnecessary goods. The symbol violence of ads works in a gentle way, they divide commodities
through difference and grade. People achieve self-identity and social identity by possessing the symbol system which
contains difference and grades. Ads utilize strong economic capital, cultural capital, and symbolic capital to sell goods.
Through copying the individual desire, they make the individual buy goods without protest. The care in advertisement
makes consumer crazy, it stressed over and over again that consumer do not need to make a change. Society accommodate
individual by offering maternal care. Ads keep a good order by integrating consumer to a set of technical and political
order.
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