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Symbol. Text and Audience: A Semiotic Approach to Media Literacy Studies
FENG Yueji

(School of Humanity and Law, Yanshan University, Qinhuangdao,066004 Hebei,China)

Abstract: From the perspective of semiotics, the article explores two core issues in media literacy re-
search: media text and audience. The structuralist semiotics of Saussure and Roland Bart focus on the a-
nalysis of the potential ideology of media text, helping the media audience to cultivate critical media litera-
cy to interpret and question the stereotypes, values and ideology presented by media text. Pearce’s pragma-
tism is concerned with the creative interpretation and the generation of the meaning of media text, which
are conducive to the cultivation of media audience’s participatory media literacy. From critical media literacy
to participatory media literacy, semiotics provides a appropriate methodology for media literacy research
from theoretical interpretation to practical application.
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