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retical reference for the indigenized practice of long-term care insurance of the elderly in China.

Trans-cultural Mass Communication under the Theory of Macroscopic Rhetoric
ZHONG Xiao-wen
Abstract: From the perspective of the theory of Macroscopic Rhetoric trans-eultural mass communica—
tion including its selection and organization of message the sending and receiving of communication is a
kind of rhetoric act with its clear target and utterance purpose. Rhetoric participates in trans-cultural mass
communication mainly in three perspectives: choosing and rhetoric establishment of the utterance and text of
communication the spiritual establishment of communication subject. In terms of area and history the trans—
cultural mass communication has wide and long ideological effects due to its elaborate rhetoric and become an

important source of foreign cultural cognition and collective memory for communication receivers.

On the Construction of Communication Effect Optimization Model for Translating and Editing Chinese
News Reports: a Rhetorical-situation Perspective
XUE Ting-ting MAO Hao-ran
Abstract: The translating and editing Chinese news reports is one of the important means of international
communication. Currently due to the failure to fully realize the complexity of the situation where the reports
exist researchers havent conducted multi-perspective cross—discipline systematic researches. This study
based on the theory of Kenneth Burkes Rhetoric situation construct a communication effect optimization model
exclusively for the translating and editing Chinese news reports. Centered on identification it uses target audi—
ence news value and credibility as three dimensions to enhance communication effect. Moreover three iden—
tification strategies deriving from the model are proposed: firstly in the dimension of audience listen atten—
tively; secondly in the dimension of news value narrate properly; thirdly in the dimension of credibility

construct rhetorical authority.

Rhetorical “Presence”: Perelman’s Argumentative Figures
ZHU Lin  YUAN Ying
Abstract: Chaim Perelman a leading figure in the twentieth century European academia contributes tre—
mendously to the New Rhetoric centering on argumentation. “Presence” a vital element of his argumentation
has not yet been attached due importance to in China. Based upon his The New Rhetoric: A Treatise on Argu—
mentation and The Realm of Rhetoric we interpret the two semantic aspects of “Presence”: choice and pres—
entation explore principles of choice and ways of presentation and justify with corresponding figures of
speech—accumulation description and deviation—as the major prominent means of presentation. This essay

serves to be a basic research on figures” discourse argumentative function.



