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Rhetoric and Reception: The Construction of Role Identity
and Semiotic Rhetoric in Film and TV Performances
Zhao Yuping

Abstract: Rhetoric is an important way to construct character identity. Especially for visual image
intuitive symbols can stimulate audience$ cognition and resonance. In the process of identity construc—
tion the TV star symbol appear along with icon regulation and its application. Social development is an
evolving symbolic process. The identification and reuse of an identity strengthens the typicality and sym—
bolism of this identity. This is also the reason why film and television actors are trying to shape a satis—
factory and memorable role identity. At the same time the participation of rhetorical recipient cater to or
challenge the final reception effect after the completion of the role identity construction. Semiotic rheto—
ric as the way to construct the identity of film and television actors is necessary for research. it is also
a possible and valuable perspective in the film and television aesthetics.

Key words: role identity; construction; semiotic rhetorics.
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