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Research on advertising narration prototype:Case study of Cinderella story
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| ABSTRACT | Narration widely exist in human Llife. Advertising, as one of the defining feature of modern consumerism society, is
essentially the advertisers in the mass media published on for-profit a narration. Advertising creative personnet need
to constantly draw energy from social culture, and combined with goods find creative point of communication with
consumers, make consumers to identity and resonance in advertising, the desired effect of advertisement. Cinderella
story spread widely in the global scope, it provides inspiration to the advertising creators. As a kind of prototype, the
story of Cinderella in the advertisement appeared again and again, but on the narrative and is different from the
traditional literary narrative.
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12 EXX, (REORONESBN EWBERR) , (REKE™) , 200855818, $166-1751
13188, (iCHEBUSNEPGK) . CINIDERGFER) . 2008FEH, $1-30

14 X585, {FaESPHNTERETHESNEHR) . HEIHERMTSUIeN, 20135

15 HRAE, (SERE), AP, 20024,

168556, (BEBRr- SNEINRERE) , (ERRER (EHIRBSIR) ), 200545318, 5$120-12431
17 MRS - BN, (RBARE) , W ESOME. PR URBER, (COUEARESR) . bR PELESRISERG, 20006, $355-3561
183KILEE, (IEREESHIT) , (JEAR (EBISIR) B, 200938148, $883-871R

1936303,  (PEENSHOMEEHAR) , THEBEARMERMUICT, 20085%F

20 3kehEg, (<RIEIR>, EXANBAENED , (SPEXF) , 20035850, $98-1011

21 58S, { “NET HMEHIARBNY) , (SEHR (ASRSNR) ), 200785848, $96-104K
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