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Literature of anti-Japanese war and the Battle of Defending Nanjing

ZHAO Wei
( Jiang Su Provincial Academy of Social Sciences Nanjing 210013 China)

Abstract: at the beginning of anti-Japanese war China’s government organized the Battle of Defending
Nanjing . some writers focused on war situation showed the miserable and fierce Battle of Defending Nan—
jing. there are some atrticles recorded heroic deeds on defending Nanjing of national army. some described the
massacre of Japan’s army on China’s soldiers and residents after Nanjing fall and deeply rethought the respon—
sibility of national government on this tragic accident. the articles include prose poetry news report and so on.
all of them vividly showed situations before and after the Battle of defending Nanjing.

Key words: Literature of anti-Japanese war the Battle of Defending Nanjing Month Journal of Litera—

ture and art  July
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Celebrity Symbol as Rhetorical Mirage and Celebrities” Influence

YAN Wen-jun
( Literature and Journalism Department, Sichuan University, Chengdu 610064, China)

Abstract: Celebrities are very important to the contemporary society. Celebrities” influence reaches as far
as economic field, cultural field, political field and so on. From the angle of semiotics, extending celebrities”
influence relies on rhetoric of semiotics to a great extent because that celebrities” influence comes from the rhe—
torical mirage of celebrity symbol. The core of these rhetoric methods is symbol, and the most basic ones are
synecdoche and metonymy. Starting with the connection between three kinds of celebrity culture and three rhe—
torical devices, this paper analyzes the building process of the rhetorical mirage of celebrity symbol and re—
veals the function of rhetorical mirage on celebrities” influence.

Key words: Celebrity symbol, rhetorical mirage, celebrities” influence



