DOI:10.15962/j.cnki.tourismforum.2013.03.011

6 3 Vol. 6 No. 3
2013 5 Tourism Forum May. ,2013
* *
1 2 2
M b
(1. s 2000241 ;
2. s 650092)
L ] ; . .
L ] ; ; ;
L JF592 L 1A L 11674-3784(2013)03-0011-05
’
-
o b o b
b N N A}
[6—8]
’ o
[1]
o b
’ ’ 9 b
o K 9 ’
’ o
o ’ 2 )
b b N .
( ) ( )
’ o
b
~
() —
20 70 L2 MacCannell ¢
’
» )
b b
’
, , Culler 4 ’ ’
>> “ ” . b ’
’ b
(3] o .
Graburn o
R — o
L Brown
b .
% %[ ] (07XJY030) . “ ” . (JD2010ZD10) .
[ J2012—12—08
L ] (1984~ >, , .
(1963- ). s s , ;
(1985- )., s o

11



b b
b
N o
°
o
o
b
b
o
b
b b
b
o b
: ’
b
o
b
b
b
o
o
o b
o
b
[10] , “
’
»[11]
’
[121,
’
[13]
b

12

[14]

’ ~
°
’ ’
°
’ ’
° ’
’
b o
’
b o
( )
( Do ,
’ ’
°
¢ R “
SEemi1osSs1s
”» [15]
’ °
3 “ » W«
H N
P “ ”
’
°
’
°
°
’ ’

““ ” (

Ay N
o
b
o ’
’ ~
N o
Y b
N o
N A b
’
o
b b
o b



hig il 7F
Sk

el
SRS
M

i 1k
SR B

T i B
ERTEL

o N M 1 M N N o N . . .

L S L 1 T S B

' VAR R ' ' ' ' ! ' gt
K EL ' ! ! ! ' ' ! ! ' ! ¢ W "
R TS N S " S S - S B R < B i
#iT W A T T T T T A
wé 1L D lsaimel | lwi [ TE

H B
HITF S

sy i

Rt

Mt

P

EiE
3!

M ML, BiafEM R itis STiesd &0
o Ml kML, BG5S BOCm ey

id#.

YR
ER 4t
2 i)

L

i1 4 1E

Y- 260 4 ode 4 L ohy By b s e (3 gt
:.l:_F--;.;l': S [ l ™ b A

=

13



o A ’
’ N N N °
4 o ) N
’
H ’ ’ )
. ’ ? ~ S
’ o
’ ’
o ’ ’ N
’
’ ’
° ’
’ °
o ’
’ ? ’
o ’ ~

el 1745 7 RSB A U R

=
£R B e 1s S5 72

TR e ek 5 | S R WIS R

L 1 L

g | [

=
=
iild
JESIR
=
o

£ .

fﬂ : =hs A
¥ ¥ ¥ i ¥
123 o i b 5

i %

t

fitds 5

«

Y

. .
¢ ” » Cul- .

ler , s

14



’ H N
[17]
’ ° N .
’ o o
° H
’
’ o
° )
A o
N . . y “
”
o N N
. . 21 )
k4 ’ N N
N o cosven
N o o N
’ o
’ o
[1] . [M]. : ,2006. 54.
[2] PR : [M]. : . [9] Algirdas Julien Greimas. [M]. s
2010.24—28. ,2009:120—122.
[3] Culler.Jonathan. Semiotics of tourism[J]. The American Journal of Semi- [10] . [1]. .1997.,12 (4) ;1.
otics,1981,1(2) :127—140. [11] . : {
[4] Graburn, N. The anthropology of tourism[J]. Annals of Tourism Re- Y. L1997 ,12 (6).
search,1983.10:933. [12] . [J1. ,1999 ,14 (1):63—66.
[5] Brown, G. Tourism and symbolic consumption[ AJ]. In Johns on P. [13] . [M]. : ,2004:11—13.
&.Thomas B. (eds.) . Choice and Demand in T ourism[ C]. London : [14] .
Mansel Publishing,1992:102—107. [l ,2009:17—23.
L6l . : [MI. : , [15] . [MI. : 12008 :64—66.
2001:127—145. [16] . Ll ,2009(3) ;69
[7] . M. : ,2004:181—224. —74.
[8] . [l 22001(6) ;47—

Semiotics of Tourism Construction Framework

Wang Feng', Ming Qingzhong”, Xiong Jianfeng”

(1. College of Resources and Environmental Science ,East China Normal University ,ShangHai 2000241, China;
2. Institute o f Tourism and Geographical Science ,Yunnan Normal University , Kunming 650092, China)
Abstract : While tourism has achieved fruitful application of semiotics, the research framework of the system is not perfect. Based
on the symbolic space of tourism and tourist activities sign, a preliminary discussion of the process is to provide, a preliminary
framework of semiotics of tourism system. The so-called semiotics of tourism, referring to the method used to study the semiotics
of tourism activities process. Space tourism is the tourism symbol survival and development of space. Tourism research Frame-
work semiotics symbols should include interpreters tourism —tourism in the interpretation of symbolic objects and tourism - tourist

attraction tourism symbol system and the media symbol systems.

Key words: tourism semiotics; tourism symbol space; tourism symbol process; research framework
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