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"Escaping from the city" or "Returning to the village" is the dominant narrative model in homestay advertisements, which

SEHE R

reflects the game relationship between the image of city and the image of village. According to the markedness theory,
the image of city, as the positive one is unmarked, while the image of village, as the negative one is marked, and they are
always in a dynamic but asymmetric state. However, the unmarked and marked relationship between the image of city and
the image of village may reverse with cultural context changes. Nevertheless, the resistance of anti-markedness mechanism
would limit the reversal to some local scope, which gives birth to a subculture product—rural-urban continuum. On the
one hand, the emergence of such a special image indicates challenges to the meta-language of the city-oriented culture,
but on the other hand, it reflects that the meta-language of the village-oriented culture is immature.
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