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Tourism as Commodity: A Semiotic Perspective

Rao Guangxiang Zhu Haoyun

Abstract: Tourism today is both an important commodity form and a cultural
genre, yet the problems generated by this complexity remain largely
unexplored by scholars. Generally, definitions of tourism are shaped
by the following considerations: people’s behaviour and actions as
tourists; the planning of facilities for and development of tourism as
an industry; and the interactions between people and things,
individuals and society and humans and nature in tourism. Although
these definitions grasp some of tourism’s traits, they fail to view it

from an integrative perspective. This paper argues that tourism’s core
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lies in its existence as a sign of commodity. From a semiotic
perspective, this paper defines tourism as an interaction between
things and signs that is 1) experienced by customers and fulfilled via
the consumption of time, energy and money and 2) driven by the
search for meaning.
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