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@OOWEN T.Can Journalism Be Virtual? https: //www.cjr.org/the_feature/virtual_reality_facebook_second_life.php.



231 : N * 139

“ ”» [3 ”» [

”»

32 71

1 PENA N WEIl P LLOBERA J et al.Immersive Journalism: Immersive Virtual Reality for the First—Person Experience

of News J .Presence: Teleoperators & Virtual Environments 2010( 4) .

2 . (VR) J . ( )
2017(3) .

3 / J. 2016( 1) .

4 . J. ( ) 2021(1).

5 7. ( ) 2013(3).

6 VR : VR J. 2018( 11) .

7 J. 2016( 6) .

8 ? J . 2016(9) .

9 REIS A COELHO A.Virtual Reality and Journalism J .Digital Journalism 2018( 8) .

10 . T 2022( 4) .

11 ZHIHAN L.State—of—the—Art Human—Computer Interaction in Metaverse ] .International Journal of Human — Com-—
puter Interaction 2023(9) .

12 . : N J. 2019( 6) .

13 BRUIN K HAAN Y.A First—Person Promise? A Content—Analysis of Immersive Journalistic Productions ] .Journal—
ism 2020(2) .

14 . “ 7 : I 2014( 6) .

15 L« " J . ( )
2023(2) .



. 140 - ( ) 2024 1

16 . : N J. 2020( 18) .
17 ANDREAS R.The Atmospheric Whereby: Reflections on Subject and Object J .Open Philosophy 2019( 2) .
18 . M . . : 2018.

19 BOHME G.The Aesthetics of Atmospheres M .London: Routledge 2017.

20 BILLEA M BJERREGAARD P S@RENSEN T. Staging Atmospheres: Materiality Culture and the Texture of the
In-Between J .Emotion Space and Society 2014(5) .

21 . J. 2023(4) .

22 JULMI C SCHERM E.The Domain — Specificity of Creativity: Insights from New Phenomenology J . Creativity
Research Journal 2015(2) .

23 . N : . I
( ) 2022(1).

24 FELDGES T.Bodily Feelings and Atmospheres the Felt Situational Impact upon Education J .Phenomenology and the
Cognitive Sciences 2021( 3) .

25 . “« o J. 2017( 4) .

26 . “ 7 J. ( ) 2011(1).
27 L : . 2020( 1) .

28 LAWS A UTNE T.Ethics Guidelines for Immersive Journalism J .Frontiers in Robotics and Al 2019(6) .

29 . J . 2022( 10) .

30 . J. 2016( 5) .

31 TENGELYI L.New Phenomenology in France J .The Southern Journal of Philosophy 2012(2) .

32 . “ oo J. 2022(7) .

The Generative Logic Practice Path and Value Reflection

of Immersive News

FENG Yue—ji
( Cheung Kong School of Journalism and Communication Shantou University Shantou Guangdong 515063 China)

Abstract: Driven by the new digital media immersive news shows the triple technical logic of virtual
reality bridging the space and time distance technical simulation bringing immersive experience and hu-
man—computer interaction creating the illusion of place.Immersive news with its contextualized narrative
mode and sensationalized acceptance mode has changed the pattern of traditional news providing a new
path for current and future news practice through the multimodal presentation of spatial details the gener—
ation and emergence of quasi—object objects and the emotional experience of remote physical presence.
The emergence of immersive news has changed the traditional definition of news triggered the reflection
on the objectivity of news and also provided imagination space for people to explore news value and digit—
al ethics in the context of new media technology.

Key words: immersive news; virtual reality; emotion; journalistic objectivity
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