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Analysis of “Truth Matrix” of Advertisement
from the Perspective of Semiotics
HUANG Wen-hu

Abstract: Based on the A.J. Greimas Matrix and the Truth Theory put forward by Zhao Yiheng “Advertisement Matrix”
construct five complete and three incomplete semiotic signification. However since advertising is a kind of “cross—border”
text that spans the documentary framework and the fictional framework it is necessary to distinguish the two key concepts of
sincerity /falsification intention and credible/untrustworthy text from the two dimensions of truth conformity theory and truth
integration theory which is of great significance to explore how advertisements use “fiction” to tell the truth. However for
the “truth telling” of advertisements the theory of truth conformity and the theory of truth integration still do not fully con—
sider the reverse construction of the truth by the receiver so it is necessary to use the “community truth theory” to judge
the real part of advertisements that is difficult to verify. Nevertheless it might simplify the criterion of “truth of advertise—
ment” to the criterion of effect of advertisement if we only focus on the view of “community theory of truth”. As the “truth
telling” in advertisement involves the three factors of sender text and receiver the theory of truth conformity the theory of
truth integration and the theory of community truth can be used as three different and complementary theoretical perspectives
to understand the truth telling in advertisement.

Keywords: Truth Matrix; semiotics; advertisement



