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The Construction of Supersigns: The Mechanism of

the Cross—border Growth of Internet Literature
Wang Xiaoying

Abstract: Before the internet literature IP crosses the boundary it only has the potential estimated value. The ultimate goal of net—

work literature IP cross—border is to become a super sign but whether it can become a super sign depends not only on whether its cross

—border direction is appropriate but also on whether its actual achievements in the target domain can be realized. The extension of IP

in various fields can be regarded as a kind of " translation" . Translation products need to find growth in three relationships—network

works sign logic of the target domain and interpreters. According to the similarity between the logic of the net work and the product log—

ic of the target domain the cross—border of the net text IP can be divided into short range medium range long range and super long

range. The farther the distance the more difficult the cross—border production. After cross—border the growth of IP products depends

on the audience/users/consumers. At this time the principle of relevance will play a role in the construction of the network IP super

symbol and whether it can evoke the shared energy package with the temperament of the times will play a key role.

Key words: internet literature; super signs; semiotics; IP; cross—border
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