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On the Application of ITCM in the Evaluation of
China’ s Recreational Value and Its Improvement
7ZHAO Lingg WANG Er-da, MIAO Cui-cui
(School of Management, Dalian University of Technology. Dalian

116024 China)

Abstract; The travel cost method (TCM) is the most commonly
applied approach to evaluate the economic value of non-market
resources  especially envionmental resources Cincluding tounst
entertainment resources and recreational activities). This approach
is mainly divided into zone travel cost method (ZTCM ) and
individual travel cost method (TTCM).
method applied in the evaluation of resource value abroad has shown
The

papers based on the existing problems in the evaluation of China’ s

However this conventional
some limitations when being directly introduced to China.

recreational resource value, ties to apply improved ITCM model to
calculate the recreational value of Xinghai Park in Dalian. The
result indicates that the recreational value of Xinghai Park is worth
RMB 16 085 billion.

Key words: recreational value; travel cost method; individual travel
cost method; Dalian Xinghai Park
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Tourist Attraction and Its Construction
under the Perspective of Sociology
MA Ling
( School of Tourisn Management,
Guangzhou 510275  China)

Sun  Yat-sen University,

Abstract: Tourisn studies in westem countries indicate that tourists
atiraction is a system, usually a result of artificial construction. The
reason why we call them tourist attractions is that they possess not
only certain special objective attributes, but also semiotic attributes
based on the analysis of

of artificial construction. The papes

semiotic atrbutes of tourst attractions advances the concept
connotation of tourist attractions and analyzes semiotic process from
the perspective of social construction. The paper holds the view that
the constructive process of tourist atiractions under the pewspective of
sociology is in essence the process of the transfer of social value and
meaning. Meanwhile, it is also the process of semioticization of
atiractions This process presents the dynamic feature of constant
changes with the changes of social mainstream value and ideal.
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