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Value of prototype of advertising narration
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| ABSTRACT | Prototype as a collective unconscious mode of understanding, in the field of literary theory and literary criticism
has been extensive research, but in the research field of vision to advertising or later in the 21st century. When we
jump out a single advertisement, pull the view even further, stood in a more macro perspective of examining most
advertising at the core of the creative point, and we will find that there are many similarities. On narrative in the
presence of large amounts of prototype, it has the important value of creation. Story is the bridge of understanding
advertising creative, how to use the classic story narrative prototype in advertising, and how to make the story
products and consumers and effective contact used in consumer psychology, we believe that thinking is a kind of
beneficial help to the development of the advertising industry.
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