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Tourism s “ Symbolization” and
Symbolized Tourism; Examining Tourism and
Tourism Development in Semiotics Views
YANG Zhen-zhi, ZOU Ji-yi
(Towism College, Sichuan University, Chengdu 610064, China)
Abstract: Travel or tourism is a process of symbolization. With the

“ symbolization”

development of mass tour, the criss of tourism s
has appeared and is going from bad to warse quietly now. This paper
makes an overnall examination of tourism and tourism exploitation in
views of semiotics and points out that symbolized tourism is a key to
solving tourism s “ symbolization” . By use of “ the front stage” and
“the back stage” theory, it puts forward the mode of stage space in
tourist destination and culture-protective space for tourism planning.
This mode provides a theoretical basic for deduction and protection
of authentic culture in destinations and finds out the ciiterion mode
for tourists” behavior and experience.

Key words: semiotics;
tourism culture; authentic culture
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