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70 The Paradigm Shift on Western Audience Study under Current M ed

79

85

Convergence Environment

Y nlLe

Them edia envirorm ent has changed dranatically since the end of 20" and the old para
depms n audience study have to face a lot of puzzledan. This paper based on the stud-
yng of the past 10 years literatures of aud ience theories reviews the trend of paradigm
shift on audience study n Eumpe and America The thnk ng about parad gm shift is on
three aspects Firstly analyzng the concept and the value of Spectacle/Perfom ance
paradign and Resistance Perfom ance Paradign fran the viev of identity fomation sec
ondly inspecting several paradigns such as thid reception study and practice theory

from the view ofmedia culturg thirdly discussing the mpact of paradgm shift n Chr

nese media environment

Canmunication Sen ology Stud ing inM ailand China:  Theoretiaal Ori-

gins and A ctual D evelgom ent

D ng Hegen

The study of canmunication sam iotics mman land China has deve loped through wo pha
ses sncemid— 1990s the stage of staring and the stage of rapid development which re-
sults fran the nteraction between social and academic factors From the acaden ic per
spective discourse analysis and narrative study have become the top priority in canmun r
cation san iotics Television is its preferred research areg lpuistic sem plogy and culwral
sem fotics are itsm ain theoretical sources The value orientaton of criticisn and construc
tivisn w ill separate further in future studies and canmunicaton sem iotics will have a

great mpact on the localization of C anmun ication

A Study of the country — oriented canmunication of the Chinese TV

M edia since2l” century

Zhu T an and Wu Xicong

A's an mportant exchanging platfom of infomation and ideas durng the social transfor
mation n Chinese country, the country— oriented communication of Chinese TV M ed ia
is irreplaceable However lacking of attentions fran acadam ics n this field had m arg in-
alized its research both n practice and in theory for a long tine A's country— related is
sues such as the refom ation of democracy at the grasswots level have been becan ing
more and more ofm ajor issuesw ith vital mportance to the stabilization of soc ial deve lop-
ment it has come back to gpotlight in academ ic research This paper divides reviews the
relevant researches about country— oriented canm unication of Chinese TV media in the
past 10 years gives a thorough analysis of then to draw the ir acadam ic pattem and seeks
the plausble solutions of the prob lan s
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