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Exploring the Connotation of Sport Symbols in TV
Commercials

Steven, Chung-chi Wu
National College of Physical
Education & Sports

ABSTRACT

Under the influence of globalization, the three components of sports event,
media technology and commercial interests combined together tightly for the
reason of profits-making and therefore constructed a triple-win complex.
Among this triangular complex, TV commercials played a necessary role in
selling goods of companies to the audiences and in promoting the culture of
consuming products.According to the TV commercial case of this research, the
company of HSBC used the symbols of soccer sport to present its stress on the
importance of different cultural values. Additionally, the company of HSBC
tried to construct a brand image of “the world’s local bank” in the attempt to
attain the general identity of people from different cultures toward the ways
and ideologies the company owned.However, in the perspective of semiotics
analysis, the connotation behind the TV commercial was to stimulate the mass
to consume the financial services and to attain the ultimate goal of HSBC — to
make profits.

Key words: TV commercials, sport symbols, connetation, semiotics
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