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Clothing as a Symbol in the Consuming Society
WANG Shujiao
(Institute of Culture, Beijing Academy of Social Sciences, Beijing 510725, China)

Abstract: In a consuming society, sellers achieve the consuming manipulation of people through
mass media, large integrated shopping mall and other methods, which contact the plain goods with a kind
of admirable lifestyle and give the goods symbolic signifier meaning. Clothing and accessories that are in
the control of consuming are without exception. Clothing in today’s society has been a sort of symbol
representing our status instead of our personality, result in that it becomes a communication between
beings and we understand each other by it. However, inevitably, it is unsure to know each other by
someone’s clothing and accessories. Although in a consuming society, we can’t neglect that clothing
embodies our thirsty for beauty. Clothing after being a kind of symbol produces a series of questions,
including materialization, the wrong definition of happiness, having no personality and the dislocation of
one’s status.
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