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Signifying Mechanisms in Gift Exchange with the
Perspective of Semiotic Rhetoric

ZHAO Xing-zhi
( School of Literature & Journalism ~ Sichuan University ~Chengdu 610064 China)

Abstract: From the vision about Semiotic Rhetoric the two distinct domain rhetorical types can be found
in the two main types of gift exchange in the human culture-the ritual and communicative gift exchange which
significantly model their signifying mechanisms. The ritual gift exchange tends to take the Conceit and Symbol-
ism as its meaning construction devices which transform the gift into the “symbolic good” and also make it as
one part of the ritual. And the communicative gift exchange prefers to take the two figures of speech-metonymy
and synecdoche-as the communicative strategies to achieve its intentional meanings. Consequently in the con—
text of communicative gift giving the meaning is carried by the gifts in an indirect and implicit way.

Key words: Gift Exchange Semiotic Rhetoric Domain Types Signifying Mechanisms



