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The Media Rhetoric Bias of Literature in the Internet Age

WANG Xiao-Ying

(College of Literature, Northwest Normal University, Lanzhou 730070, China)

Abstract: There are different levels of media in literature. Different media intervene to rhetoric in
different ways. In the internet age, there has a competitive relationship between literary media at
most of levels. The abstractions’ charm of characters weakens. The literature media play an important
role as the subject and the whole media context is very noisy. In this case, the literary discourse is
easy to adopt certain media rhetorical strategies, such as using anti-implicit title and heading straight
into the theme, telling more than showing etc. The literature discourse is highly entertaining. The
entertainment bias of literature media exists in the way of leading. This breaks the monopoly of the
literary discourse, but also makes a contemporary literary symbols crises hit.
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